TERMENI SI CONDITII

Art. 1 - Partile contractante

Prezentul Contract de prestari servicii (denumit in
continuare ,,Contractul” sau ,,Acordul”) se incheie intre:
Extravacantza Travel S.R.L., societate comerciala
romand, denumita in continuare ,,Prestatorul” sau
,Extravacantza” sau ,,Compania”,

si

Persoana fizica sau juridica care accepta termenii
prezentului Contract prin bifarea cisutei ,,Sunt de acord
cu Termenii si Conditiile” si/sau prin efectuarea unei
plati prin intermediul website-urilor extravacantza.com
si/sau fodpayments.com (platforma de procesare a
platilor), denumite in continuare, in mod colectiv, ,,Site-
ul”, denumita in continuare ,,Beneficiarul” sau
,,Utilizatorul”.

Prestatorul si Beneficiarul vor fi denumiti impreuna
,»Partile” si individual ,,Partea”.

Art. 2 — Obiectul contractului

Semnificatia platformei www.extravacantza.com si a
Comunititii este, fard a se limita la, aceea de a conecta
oameni din intreaga lume interesati de vacante,
dezvoltare personald, marketing pe internet, marketing
afiliat sau marketing de retea, automatizare, unelte de
online marketing si inovatii, de a impdrtdsi programe de
pregdtire, solutii de afaceri online, solutii automatizate
pentru afacerile proprii si toate acestea Intr-un mod
interactiv si cu profesionalism. in sensul celor de mai
sus, obiectul ,,Contractului” 1l constituie prestarea de
servicii de catre ,,Prestator” in beneficiul Utilizatorului,
constand 1n:

2.1. furnizarea, administrarea $i operarea unei platforme
care promoveaza si intermediazd serviciile turistice ale
unor retaileri sau operatori de servicii turistice si
conexe, denumiti In continuare ,,Colaboratori de
turism”;

2.2. administrarea unui club de membri pe baza de
abonamente specifice (denumit in continuare ,,Club
Extravacantza”) pentru ,,Utilizatorii” care aspird la
profesia de influencer (in mod special de turism) si/sau
marketer afiliat §i care au, in baza abonamentului de
membru, posibilitatea de participare la programe
educationale, mastermind-uri, bootcamp-uri si retreat-
uri antreprenoriale din domeniul influencer
marketingului, organizate in diverse locatii considerate
atractii turistice, denumite in continuare i
,.Evenimente”’;

2.3. servicii de consultantd, training $i mentorat,
precum si acces la platforme digitale de cursuri online

TERMS AND CONDITIONS

Art. 1 — Contracting Parties

This Service Agreement (hereinafter referred to as the
“Contract” or the “Agreement”) is concluded between:
Extravacantza Travel S.R.L., a Romanian legal entity,
hereinafter referred to as the “Provider”, “Extravacantza”
or the “Company”,

and

The natural or legal entity who accepts the terms of this
Contract by checking the box “I agree to the Terms and
Conditions” and/or by making a payment through the
websites extravacantza.com and/or fodpayments.com (the
payment processing platform), hereinafter collectively
referred to as the “Website”, hereinafter referred to as the
“Client” or the “User”.

The Provider and the Client shall be collectively referred
to as the “Parties” and individually as a “Party”.

Art. 2 — Subject Matter of the Agreement

The purpose of the platform www.extravacantza.com and
of the Community is, without limitation, to connect
people from all over the world who are interested in
travel, personal development, internet marketing, affiliate
marketing or network marketing, automation, online
marketing tools and innovation, to share training
programs, online business solutions, automated solutions
for their own businesses, all in an interactive and
professional manner.

In accordance with the above, the subject matter of this
“Agreement” consists of the provision of services by the
“Provider” for the benefit of the User, including:

2.1. the provision, administration and operation of a
platform that promotes and intermediates tourism services
offered by retailers or providers of tourism and related
services, hereinafter referred to as “Tourism Partners”;

2.2. the administration of a membership-based club
(hereinafter referred to as the “Extravacantza Club”’) for
“Users” who aspire to become influencers (particularly in
the travel niche) and/or affiliate marketers, and who,
based on their membership subscription, have the
opportunity to participate in educational programs,
masterminds, bootcamps and entrepreneurial retreats in
the field of influencer marketing, organized in various
locations considered tourist attractions, hereinafter also
referred to as “Events”

2.3. consulting, training and mentoring services, as well
as access to digital platforms with pre-recorded online
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preinregistrate (care pot avea si transmisiuni live de la
diverse evenimente), care vin in sprijinul aspirantilor la
profesia de influencer (in mod special de turism) si/sau
marketer afiliat, oferite de ,,Companie” sau de terte
parti, denumite In continuare ,,Colaboratori de
training”;

2.4. accesul la unelte digitale (produse de tehnologie),
cum ar fi, de exemplu, dar fard a ne limita la: inteligentd
artificiald, carte de vizita digitala (gen link bio),
constructor de website-uri (webbuilder), platforme de
videoconferintd, platforme de email marketing,
platforme de analitice sau servicii de funnel, oferite de
,,Companie” sau de terte parti, denumite in continuare
,,Colaboratori de tehnologie”;

2.5. participarea la programul de afiliere al
,Companiei”, oferit acelor ,,Utilizatori” care doresc sa
promoveze beneficiile oferite de ,,Companie” unor
potentiali noi ,,Utilizatori”. Societatea Extravacantza
Travel S.R.L. este totodatd si o societate de network
marketing care propune ,,Utilizatorilor” sdi sd
promoveze produsele sale unor viitori potentiali noi
,Utilizatori”, recompensand aceasta activitate cu
beneficii suplimentare si recompense financiare care
sunt prezentate In Art. 6 al prezentului ,,Contract” si
explicate in documentul numit ,,Program de afiliere”,
care este parte integrantd din acest ,,Contract”.

Art. 3 — Categorii de ,,Utilizatori”

in cadrul prezentului ,,Contract”, serviciile prestate de
,,Prestator” sunt structurate in functie de categoria
,»Utilizatorului”, dupa cum urmeaza:

3.1. Statutul de Client

Clientii sunt vizitatorii website-ului
WWwWw.extravacantza.com care aleg sau nu s si
deschidd un cont de utilizator pe platforma
extravacantza.com si pot face achizitii exclusiv din
meniul de rezerviri hoteluri, bilete de avion si activitati
turistice din platforma www.extravacantza.com. Mai jos
sunt prezentate tipurile de categorii de Clienti si
beneficiile pe care le au:

a) Statutul de Client Basic este Clientul care alege sa
nu 1si deschidd un cont de client pe platforma

WWwWw .extravacantza.com si poate face achizitii exclusiv
din meniul de rezervéri hoteluri, bilete de avion si
activitdti turistice din platforma
www.extravacantza.com, la preturile afisate pe ,,site”.
»Compania” incearcd sd ofere o gama larga de hoteluri,
bilete de avion si activitdti turistice la preturi atractive
fatd de alte platforme si o cautare usoard a acestora.

courses (which may also include live broadcasts from
various events), designed to support individuals aspiring
to become influencers (particularly in the travel niche)
and/or affiliate marketers, provided by the “Company” or
by third parties, hereinafter referred to as “Training
Partners”;

2.4. access to digital tools (technology products), such as,
but not limited to: artificial intelligence, digital business
cards (link-in-bio type), website builders,
videoconferencing platforms, email marketing platforms,
analytics platforms or funnel services, provided by the
“Company” or by third parties, hereinafter referred to as
“Technology Partners”;

2.5. participation in the Company’s affiliate program,
offered to those “Users” who wish to promote the benefits
provided by the “Company” to potential new “Users”.
Extravacantza Travel S.R.L. is also a network marketing
company that encourages its “Users” to promote its
products to potential new “Users”, rewarding this activity
with additional benefits and financial incentives, as set
out in Art. 6 of this “Agreement” and detailed in the
document entitled “Affiliate Program”, which forms an
integral part of this “Agreement”.

Art. 3 — Categories of “Users”

Within this “Agreement”, the services provided by the
“Provider” are structured according to the category of the
“User”, as follows:

3.1. Client Status
Clients are visitors of the website
www.extravacantza.com who may or may not choose to

create a user account on the extravacantza.com platform
and may make purchases exclusively from the hotel
reservations, flight tickets and tourism activities sections
available on the www.extravacantza.com platform. Below
are presented the categories of Clients and the benefits
they have:

a) Basic Client Status refers to a Client who chooses not
to create a client account on the www.extravacantza.com
platform and may make purchases exclusively from the
hotel reservations, flight tickets and tourism activities
sections on the www.extravacantza.com platform, at the
prices displayed on the “website”. The “Company” aims
to offer a wide range of hotels, flight tickets and tourism
activities at attractive prices compared to other platforms,
as well as an easy search experience.
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b) Statutul de Client Plus este Clientul care alege sa
isi deschidd un cont de client pe platforma
www.extravacantza.com si va avea beneficiile pe care
le are un Client Basic, la care se adauga accesul la un
backoffice de Client Plus, unde are acces la:

. informatii utile despre oferte speciale,
. invitatii la webinarii exclusiv destinate celor
care au un astfel de backoffice.

3.2. Statutul de Membru

Membrii, denumiti in continuare i ,,Membrii ai
Clubului Extravacantza”, sunt acei Clienti Plus care, in
urma unei pliti reprezentind intrarea fn club si a unui
abonament lunar, primesc:

. acces la toate produsele disponibile pe
platforma www.extravacantza.com;
. acces la cupoane de discount oferite periodic

pentru diferite servicii de turism si fn anumite
conditii, disponibile in backoffice-ul pentru
,»Membri” la sectiunea ,,Cupoane de discount”
sau ,,Coupon discounts”;

. garantia celui mai bun pret pentru
,,Evenimentele” din zona , Extravacantza
Club”, dupa cum este descrisa in Art. 8.1.;

. puncte Extravacantza, denumite in continuare
prescurtat ,,EVP” (Extravacantza Points),
reprezentand echivalentul Tn moneda euro a
abonamentului lunar, la paritatea 1 EVP =1
EURO, cu care ,,Membrii Clubului
Extravacantza” pot scidea pretul exclusiv al
»Evenimentelor” din sectiunea ,,Club
Extravacantza” si in cuantumul maxim afisat
n dreptul respectivului ,,Eveniment”.

3.2.1. Categorii de Membri:
a) Membrul Premium are toate beneficiile prezentate
anterior la Art. 3.2.

b) Membrul Platinum are toate beneficiile unui
Membru Premium, la care se adaugd urmaitoarele
beneficii suplimentare:

. preturi mai mici la ,,Evenimentele” din
sectiunea ,,Club Extravacantza”;
. un beneficiu suplimentar pentru fiecare

,»Eveniment” din sectiunea ,,Club
Extravacantza”, cum ar fi, de exemplu, dar fard
a se limita la: cadouri, transfer aeroport, bilete
la seminarii cu pret redus, o cazare de nivel
superior, masini Inchiriate etc.;

b) Plus Client Status refers to a Client who chooses to
create a client account on the www.extravacantza.com
platform and will benefit from all the advantages of a
Basic Client, with the addition of access to a Plus Client
back office, where they have access to:

. useful information regarding special offers,
. invitations to webinars exclusively intended for
users who have such a back office.

3.2. Membership Status

Members, hereinafter also referred to as “Extravacantza
Club Members”, are those Plus Clients who, following
the payment of a club entry fee and a monthly
subscription, receive:

. access to all products available on the
www.extravacantza.com platform;
. access to discount coupons periodically offered

for various tourism services and under certain
conditions, available in the “Members” back
office under the “Discount Coupons” or
“Coupon Discounts” section;

. the best price guarantee for the “Events” within
the “Extravacantza Club” section, as described
in Art. 8.1;

. Extravacantza points, hereinafter referred to as

“EVP” (Extravacantza Points), representing the
equivalent in euro of the monthly subscription,
at a parity of 1 EVP = 1 EURO, which
“Extravacantza Club Members” may use to
reduce the exclusive price of the “Events” in the
“Extravacantza Club” section, up to the
maximum amount displayed for the respective
“Event”.

3.2.1. Categories of Members:
a) Premium Member benefits from all the advantages set
out above in Art. 3.2.

b) Platinum Member benefits from all the advantages of
a Premium Member, to which the following additional
benefits are added:

. lower prices for the “Events” within the
“Extravacantza Club” section;
. an additional benefit for each “Event” within the

“Extravacantza Club” section, such as, but not
limited to: gifts, airport transfer, discounted
seminar tickets, higher-level accommodation,
rental cars, etc.;
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3.3. Statutul de Marketer Afiliat

Marketerii Afiliati ai “Companiei”, denumiti in
continuare si “Afiliati”, sunt acei “Clienti Plus” sau
“Membri” care, pentru un abonament lunar, anual sau
Lifetime, primesc dreptul de a promova atit produsele
si serviciile existente pe platforma
Wwww.extravacantza.com, cat si beneficiile si
recompensele financiare descrise in documentul
“Program de afiliere”, oferite de cdtre “Companie”
“Afiliatilor”, cu scopul de a mari numdrul de
“Utilizatori” pentru Companie. Mai jos sunt prezentate

A

beneficiile pe care le au “Afiliatii” in activitatea lor:

a) “Afiliatii” primesc comisioane pentru faptul ci, in
urma promovdrii ficute, reusesc sa inregistreze pentru
“Companie”, noi “Utilizatori” care achizitioneaza
produse si/sau servicii oferite de “Companie” sau de
“Colaboratori”, incluzand dar fira a se limita la produse
sau servicii turistice, unelte digitale si cursuri necesare
activitdtii de “Afiliat”, abonamente de “Membru” sau
de “Afiliat”, etc;

b) “Afiliatii” primesc un backoffice dedicat urmaririi si
gestiondrii activitdtii lor, unde isi pot vizualiza
rezultatele activitdtii de promovare i anume reteaua de
“Utilizatori” pe care au construit-o pentru “Companie”,
precum si comisioanele incasate de la “Companie” in
baza “Programului de afiliere”, care cuprinde si explicd
toate beneficiile si recompensele financiare pe care le
poate primi un “Afiliat” §i este parte integrantd din
acest “Contract”;

c) “Afiliatii” primesc informatii utile “Afiliatilor” si
sunt invitati periodic la webinarii §i traininguri exclusiv
destinate “Afiliatilor”.

3.4. Statutul de Marketer Afiliat Plus

Marketer Afiliat Plus ai “Companiei”, denumit de acum
inainte si “Afiliat Plus”, este un “Afiliat” care primeste
un backoffice superior ca si functionalititi fatd de un
“Marketer Afiliat” pe platforma
www.panel.futureofdigital.info, unde are acces la un

funnel de promovare si vinzare aferent activitdtii sale
de “Afiliat” al “Companiei”, care 1l sprijind in
activitatea sa, la care se adauga (cu titlu de bonus)
unelte de online marketing (cu resurse limitate) foarte
utile, cum ar fi:

. platforma de indicatori digitali, denumitd si
platforma de “analitice” sau de “semne vitale”,
care prezintd aproape In timp real indicatori de
stare si de evolutie a business-ului de retea;

. platforma de e-mail marketing (maxim 2 liste
si 600 de mailuri lunar), care sustine trimiterea
automata pe mail a unei campani de marketing

3.3. Status of Affiliate Marketer

Affiliate Marketers of the “Company,” hereinafter also
referred to as “Affiliates,” are those “Plus Clients” or
“Members” who, for a monthly, annual, or Lifetime
subscription, receive the right to promote both the
products and services available on the platform
www.extravacantza.com, as well as the financial benefits
and rewards described in the “Affiliate Program”
document, provided by the “Company” to the
“Affiliates,” with the purpose of increasing the number of
“Users” for the Company. Below are the benefits that
“Affiliates” have in their activity:

a) “Affiliates” earn commissions for successfully
registering new “Users” for the “Company” through their
promotion, who purchase products and/or services offered
by the “Company” or its “Partners,” including but not
limited to travel products or services, digital tools, and
courses necessary for the activity of an “Affiliate,” as
well as “Member” or “Affiliate” subscriptions,

etc.;

b) “Affiliates” receive a dedicated back office for
monitoring and managing their activity, where they can
view the results of their promotion efforts, namely the
network of “Users” they have built for the “Company,” as
well as the commissions earned from the “Company”
under the “Affiliate Program,” which outlines and
explains all financial benefits and rewards an “Affiliate”
may receive and forms an integral part of this
“Agreement”;

¢) “Affiliates” receive useful information and are
periodically invited to webinars and training sessions
exclusively for “Affiliates.”

3 4. Status of Affiliate Marketer Plus

An Affiliate Marketer Plus of the “Company,” hereinafter
referred to as “Affiliate Plus,” is an “Affiliate” who
receives an enhanced back office with more
functionalities compared to an “Affiliate Marketer” on the
platform www.panel futureofdigital.info, where they have
access to a promotion and sales funnel related to their
activity as an “Affiliate” of the “Company,” which
supports their activity. In addition (as a bonus), they have
access to limited-resource online marketing tools, such
as:

. a digital indicators platform, also called the
“analytics” or “vital signs” platform, which
displays near real-time indicators of the status
and growth of the network business;

o an email marketing platform (up to 2 lists and 600

emails per month), which supports automated email
sending of a marketing campaign;
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. platforma de videoconferinte, care oferd
maxim 3 sdli de videoconferinte, 50 de
participanti per sesiune, 50 de ore de
videoconferintd in luna calendaristicd, fard
limitd de timp per conferintd si 10 ore de
inregistrare 1n luna calendaristic;

Art. 4 — Natura serviciilor oferite, Separarea
serviciilor educationale de serviciile logistice,
Recomandarea furnizorilor ter;i (“Colaboratori’)

4.1. Retreat-uri educationale de tip ,,Experientd de
viitor — Nomad Digital & Travel Influencer”

4.1.1. In cadrul serviciilor oferite de “Companie”,
evenimentele prezentate pe platformd In sectiunea
,Club Extravacantza” sunt organizate sub forma unor
programe educationale experientiale (,,retreat-uri”),
avand ca scop facilitarea unei experiente practice prin
care participantii pot explora si Intelege, Intr-un mod
aplicat, stilul de viatd al unui antreprenor digital,
marketer afiliat sau travel influencer.

4.1.2. Aceste retreat-uri sunt concepute ca o simulare
educationald a unui posibil stil de viatd viitor, oferind
participantilor oportunitatea de a experimenta, intr-un
cadru organizat, modul in care activitatea profesionala
in mediul digital poate fi integratd cu mobilitatea si
experientele de céldtorie.

4.1.3. Din perspectiva participantilor, aceste experiente
pot avea aparenta unor activititi recreative sau de tip
vacantd, Tnsd in realitate ele sunt concepute si
organizate ca instrumente educationale experientiale,
menite sa faciliteze:

a) congtientizarea unor oportunitdti profesionale in
mediul digital;

b) explorarea conceptului de ,,viatd ca o vacantd” prin
activitate profesionald online;

¢) dezvoltarea motivatiei personale pentru initierea unei
activitdti In domeniul marketingului afiliat sau al credrii
de continut digital.

4.1.4. In cadrul retreat-urilor, participantii beneficiaza
de ghidare si suport din partea comunititii de “Afiliati”
care participd si ei in aceste retreat-uri, in vederea:

a) intelegerii modului In care experientele personale pot
fi valorificate in mediul online;

b) utilizdrii contextului experiential pentru crearea de
continut digital;

c¢) dezvoltdrii unei perspective asupra construirii unei
audiente si a unui brand personal.

. a videoconferencing platform, which provides
up to 3 videoconference rooms, 50 participants
per session, 50 hours of videoconferencing per
calendar month, with no time limit per
conference, and 10 hours of recording per
calendar month;

Art. 4 — Nature of the Services Provided, Separation of
Educational Services from Logistical Services,
Recommendation of Third-Party Providers
(“Partners”)

4.1. Educational Retreats of the Type “Future Experience
— Digital Nomad & Travel Influencer”

4.1.1. Within the services offered by the “Company,” the
events presented on the platform in the “Club
Extravacantza” section are organized as experiential
educational programs (“retreats”), aiming to provide a
practical experience through which participants can
explore and understand, in an applied manner, the
lifestyle of a digital entrepreneur, affiliate marketer, or
travel influencer.

4.1.2. These retreats are designed as an educational
simulation of a possible future lifestyle, giving
participants the opportunity to experience, in an
organized setting, how professional activity in the digital
environment can be integrated with mobility and travel
experiences.

4.1.3. From the participants’ perspective, these
experiences may appear as recreational or vacation-like
activities; however, in reality, they are conceived and
organized as experiential educational tools, intended to
facilitate:

a) awareness of professional opportunities in the digital
environment;

b) exploration of the concept of “life as a vacation”
through online professional activity;

c¢) development of personal motivation to start an activity
in affiliate marketing or digital content creation.

4.1.4. During the retreats, participants benefit from
guidance and support from the community of “Affiliates”
who also participate in these retreats, for the purpose of:
a) understanding how personal experiences can be
leveraged in the online environment;

b) using the experiential context for digital content
creation;

c¢) developing a perspective on building an audience and a
personal brand.



4.1.5. Modelul de dezvoltare personald si profesionald
propus de “Companie” pentru “Utilizatori” care aspird
la a deveni “Marketeri afiliati” este structurat pe etape,
dupd cum urmeaza:

a) Etapa 1 — Experienta si constientizarea
Participarea la retreat-uri are rolul de a facilita
descoperirea motivatiei personale i a interesului pentru
stilul de viatd specific antreprenorilor digitali, prin
experienta directd si implicare activa;

b) Etapa 2 — Formarea si inviatarea

Participantii care decid sd aprofundeze acest domeniu
pot accesa programe de training, cursuri $i seminarii
oferite de “Companie”, destinate dezvoltarii
competentelor necesare antreprenoriatului digital;

c) Etapa 3 — Implementarea si utilizarea
instrumentelor

Participantii pot opta pentru utilizarea unor unelte
digitale si sisteme de marketing automatizat furnizate
de “Companie” sau “Colaboratori”, necesare
desfasurdrii activititii antreprenoriale in mediul online.

4.1.6. Participantii Inteleg si accepta cd retreat-urile
reprezintd programe educationale de tip experiential,
avand ca scop dezvoltarea personald si profesionald, si
nu furnizarea unor servicii turistice sau a unor pachete
de vacanta.

4.2. Separarea serviciilor educationale de serviciile
logistice

4.2.1. Serviciile furnizate de “Companie” au ca obiect
principal programe de training, consultantd si mentorat,
desfasurate inclusiv sub forma retreat-urilor
educationale.

4.2.2. Participantii Inteleg si acceptd cd orice elemente
precum cazarea, mesele, transportul sau activititile
recreative asociate retreat-urilor au un rol strict auxiliar
si suportiv, fiind utilizate exclusiv pentru facilitarea
desfasurdrii programului educational.

4.2.3. Aceste elemente logistice nu reprezinta scopul
principal al “Contractului” si nu constituie servicii
turistice in sine, ci sunt integrate in cadrul experientei
educationale pentru a sustine procesul de invitare
experientiala.

4.2 4. Plata efectuata de participant este aferentd in
principal accesului la programul educational, expertizei
oferite de organizator si experientei de invitare, si nu
serviciilor logistice considerate individual.

4.1.5. The personal and professional development model
proposed by the “Company” for “Users” aspiring to
become “Affiliate Marketers” is structured in stages, as
follows:

a) Stage 1 — Experience and Awareness

Participation in the retreats aims to facilitate the
discovery of personal motivation and interest in the
lifestyle specific to digital entrepreneurs, through direct
experience and active involvement;

b) Stage 2 — Training and Learning

Participants who decide to deepen their knowledge in this
field can access training programs, courses, and seminars
offered by the “Company,” intended to develop the skills
necessary for digital entrepreneurship;

c) Stage 3 — Implementation and Use of Tools
Participants may choose to use digital tools and
automated marketing systems provided by the
“Company” or “Partners,” necessary for carrying out
entrepreneurial activities in the online environment.

4.1.6. Participants understand and agree that the retreats
are experiential educational programs aimed at personal
and professional development, and not the provision of
tourism services or vacation packages.

4.2. Separation of Educational Services from Logistical
Services

4.2.1. The services provided by the “Company” have as
their main purpose training programs, consulting, and
mentoring, including in the form of educational retreats.

4.2 2. Participants understand and agree that any elements
such as accommodation, meals, transportation, or
recreational activities associated with the retreats serve a
strictly auxiliary and supportive role, being used
exclusively to facilitate the educational program.

4.2.3. These logistical elements do not represent the
primary purpose of the “Agreement” and do not
constitute tourism services in themselves, but are
integrated within the educational experience to support
the experiential learning process.

4.2 4. The payment made by the participant primarily
relates to access to the educational program, the expertise
provided by the organizer, and the learning experience,
and not to the logistical services considered individually.



4.3. Recomandarea furnizorilor tergi
(,,Colaboratori”)

4.3.1. In cadrul organizirii retreat-urilor, “Compania”
poate colabora sau poate recomanda participantilor
furnizori terti independenti (denumiti in continuare
,Colaboratori”), care pot include, fard a se limita la:
a) unitdti de cazare

b) furnizori de servicii de alimentatie

c) organizatori de activitati

d) transportatori

e) furnizori de spatii sau facilitdti

f) cursuri, traininguri

g) unelte digitale

4.3.2. Participantii inteleg si acceptd cd acesti
“Colaboratori” sunt entititi independente, iar serviciile
furnizate de acestia sunt distincte de serviciile
educationale oferite de “Companie”.

4.3.3. in misura in care anumite servicii logistice sunt
incluse n cadrul experientei retreat-ului, acestea sunt
furnizate prin intermediul sau cu sprijinul
“Colaboratorilor”, fard ca “Compania” sa actioneze in
calitate de agentie de turism sau organizator de pachete
turistice in sensul legislatiei aplicabile, ci ca un
intermediar/facilitator intre participant $i operatori de
turism.

4.3.4. “Compania” nu poate fi tinutd responsabild
pentru modul de prestare, calitatea sau eventualele
neconformititi ale serviciilor furnizate de

“Colaboratori”, raspunderea revenind exclusiv acestora.

4.3.5. Participantii confirmi cd au fost informati cu
privire la caracterul independent al “Colaboratorilor” si
acceptd cd serviciile educationale oferite de
“Companie” sunt distincte de serviciile logistice
furnizate de acestia.

Art. 5 — Preturi, Modalitati de Plata si Durata
Dreptului de Acces

5.1. Toate preturile “produselor” oferite de “Companie”
sunt stabilite exclusiv de citre “Companie” si/sau
“Colaboratori” si sunt afisate pe “site” si/sau in
platformele “Colaboratorilor”;

5.2. “Compania” si “Colaboratorii” 1si rezerva dreptul
discretionar de a modifica, actualiza sau elimina in
orice moment preturile, abonamentele, pachetele
comerciale si conditiile de platd, fird notificare
prealabild individuald, modificdrile devenind aplicabile
de la data publicdrii acestora pe “site”;

4.3. Recommendation of Third-Party Providers
(“Partners”)

4.3.1. In organizing the retreats, the “Company” may
collaborate with or recommend to participants
independent third-party providers (hereinafter referred to
as “Partners”), which may include, but are not limited to:
a) accommodation providers

b) food service providers

) activity organizers

d) transport providers

e) venue or facility providers

f) courses, training programs

g) digital tools

4.3.2. Participants understand and agree that these
“Partners” are independent entities, and the services
provided by them are separate from the educational
services offered by the “Company.”

4.3.3. To the extent that certain logistical services are
included in the retreat experience, they are provided
through or with the support of the “Partners,” without the
“Company” acting as a travel agency or organizer of
tourism packages under applicable law, but rather as an
intermediary/facilitator between the participant and
tourism operators.

4.3.4. The “Company” cannot be held liable for the
manner of performance, quality, or any non-compliance
of the services provided by the “Partners,” with
responsibility resting solely with them.

4.3.5. Participants acknowledge that they have been
informed about the independent nature of the “Partners’
and accept that the educational services provided by the
“Company” are separate from the logistical services
provided by them.

i

Art. 5 — Prices, Payment Methods, and Duration of
Access Rights

5.1. All prices of the “products” offered by the
“Company” are determined exclusively by the
“Company” and/or “Partners” and are displayed on the
“website” and/or on the “Partners’” platforms;

5.2. The “Company” and the “Partners” reserve the
discretionary right to modify, update, or remove at any
time the prices, subscriptions, commercial packages, and
payment terms, without prior individual notice, with such
changes becoming effective from the date of their
publication on the “Website”;



5.3. Preturile pot varia in functie de promotii, campanii
comerciale, statutul contractual al Utilizatorului, nivelul
de calificare Tn Programul de afiliere ori alte criterii
stabilite de “Companie”;

5.4. Pretul aplicabil este cel afisat la momentul plasdrii
comenzii sau al efectudrii platii, dupd caz, si nu poate fi
modificat ulterior pentru tranzactiile deja confirmate si
achitate;

5.5. Pretul plitit este in RON la cursul BNR din ziua
plitii pentru persoanele fizice sau juridice roméane §i in
RUR pentru persoanele fizice sau juridice strdine;

5.6. “Compania” nu garanteazd mentinerea unui anumit
nivel de pret pentru nicio perioadd de timp si nu
datoreazd despagubiri pentru modificarile de pret
operate conform prezentului articol;

5.7. Continuarea utilizarii produselor, serviciilor sau
mentinerea calititii de “Client”, “Membru” ori
“Marketer Afiliat” dupd publicarea noilor preturi
constituie acceptarea tacitd a acestora;

5.8. Plata produselor, serviciilor si abonamentelor
oferite de “Companie” se poate efectua prin
urmdtoarele modalitati:

a) transfer bancar in contul indicat de “Companie”;
b) platad online cu cardul bancar prin intermediul
procesatorilor de pliti agreati de “Companie”;

c) orice alte metode de plata puse la dispozitie pe
website-ul oficial al “Companiei”;

5.9. Pentru produsele sau serviciile comercializate pe
bazd de abonament, “Compania” poate oferi optiunea
de platd recurentd, prin care contravaloarea
abonamentului sau ratelor este debitatd automat, la
intervalele stabilite (lunar, anual sau conform planului
ales), de pe cardul bancar indicat de “Client”;

5.10. Activarea pltii recurente se face exclusiv cu
acordul expres al “Clientului”, exprimat la momentul
introducerii datelor de platd sau prin acceptarea
conditiilor aferente abonamentului;

5.11. “Clientul” are dreptul de a dezactiva sau intrerupe
plata recurentd in orice moment, prin intermediul
contului sdu de utilizator sau prin notificarea
“Companiei”, aceastd modificare producind efecte
pentru perioadele de facturare viitoare;

5.12. Neefectuarea platii, inclusiv in cazul esecului

5.3. Prices may vary depending on promotions,
commercial campaigns, the contractual status of the User,
the level of qualification in the Affiliate Program, or other
criteria established by the “Company”’;

5.4. The applicable price is the one displayed at the time
of placing the order or making the payment, as
applicable, and cannot be modified afterward for
transactions that have already been confirmed and paid;

5.5. The price paid is in RON at the BNR exchange rate
on the day of payment for Romanian individuals or legal
entities, and in RUR for foreign individuals or legal
entities;

5.6. The “Company” does not guarantee maintaining a
certain price level for any period of time and is not liable
for compensation for price changes made in accordance
with this article;

5.7. Continuing to use the products, services, or
maintaining the status of “Client,” “Member,” or
“Affiliate Marketer” after the publication of new prices
constitutes tacit acceptance of such prices;

5.8. Payment for products, services, and subscriptions
offered by the “Company” can be made using the
following methods:

a) bank transfer to the account indicated by the
“Company”;

b) online payment by bank card through payment
processors approved by the “Company”;

¢) any other payment methods made available on the
official website of the “Company”’;

5.9. For products or services sold on a subscription basis,
the “Company” may offer a recurring payment option,
whereby the subscription fee or installments are
automatically charged at the established intervals
(monthly, annually, or according to the chosen plan) from
the bank card indicated by the “Client”;

5.10. Activation of the recurring payment is done
exclusively with the express consent of the “Client,”
given at the time of entering the payment details or by
accepting the terms and conditions related to the
subscription;

5.11. The “Client” has the right to deactivate or suspend
the recurring payment at any time, either through their
user account or by notifying the “Company,” with such
changes taking effect for future billing periods;

5.12. Failure to make the payment, including in the event



debitdrii automate, poate conduce la suspendarea sau
ncetarea accesului la produsele, serviciile sau
beneficiile aferente abonamentului, conform
prevederilor contractuale aplicabile;

5.13. Toate comisioanele bancare sau costurile aferente
tranzactiilor sunt suportate de citre platitor, cu exceptia
cazului 1n care “Compania” prevede in mod expres
altfel;

5.14. Caracterul optional al uneltelor digitale si
dreptul de modificare, inlocuire sau retragere

5.14.1. Uneltele digitale oferite ca bonus in cadrul
abonamentului ,,Marketer Afiliat Plus”, descrise la Art.
3.4., au caracter suplimentar, optional si accesoriu
serviciului principal de funnel furnizat de “Prestator” si
sunt acordate exclusiv cu titlu de bonus, fara a constitui
parte a serviciilor esentiale contractate sau a
contraprestatiei aferente abonamentului.

5.14.2. “Prestatorul” nu garanteaza disponibilitatea
continud, neintrerupta sau permanentd a acestor unelte
digitale.

5.14.3. “Prestatorul” isi rezervd dreptul de a modifica,
limita, suspenda, retrage sau inlocui, total sau partial, in
orice moment si in mod unilateral, aceste unelte
digitale, inclusiv prin furnizarea unor functionalititi sau
solutii similare, fard a fi necesara o notificare prealabild
si fara a datora vreo compensatie Clientului.

5.14 4. Clientul intelege si acceptd cd disponibilitatea,
functionalitatea sau existenta acestor unelte digitale nu
reprezintd o conditie esentiald a “Contractului” si nu
afecteazd obligatiile principale ale “Prestatorului”.

5.14.5.1n consecintd, modificarea, Inlocuirea,
suspendarea, retragerea sau neutilizarea, integrala ori
partiald, a acestor unelte digitale nu constituie temei
pentru: solicitarea restituirii, totale sau partiale, a
sumelor achitate, formularea de reclamatii sau pretentii
financiare si/sau solicitarea de despagubiri de orice
naturd.

5.14.6. Clientul confirma cd a fost informat cu privire la
caracterul accesoriu al acestor unelte si acceptd in mod
expres aceste conditii prin incheierea prezentului
“Contract”.

5.14.7. Prevederile prezentului articol se aplica in
masura permisd de legislatia aplicabild.

of a failed automatic debit, may result in the suspension
or termination of access to the products, services, or
benefits associated with the subscription, in accordance
with the applicable contractual provisions;

5.13. All bank fees or costs related to transactions are
borne by the payer, unless the “Company” expressly
provides otherwise;

5.14. Optional Nature of Digital Tools and the Right to
Modify, Replace, or Withdraw

5.14.1. The digital tools offered as a bonus within the
“Affiliate Marketer Plus” subscription, described in Art.
3 4., are supplementary, optional, and accessory to the
main funnel service provided by the “Provider” and are
granted exclusively as a bonus, without constituting part
of the essential services contracted or the consideration
related to the subscription.

5.14.2. The “Provider” does not guarantee the continuous,
uninterrupted, or permanent availability of these digital
tools.

5.14.3. The “Provider” reserves the right to modify, limit,
suspend, withdraw, or replace, in whole or in part, at any
time and unilaterally, these digital tools, including by
providing similar functionalities or solutions, without
prior notice and without owing any compensation to the
Client.

5.14.4. The Client understands and accepts that the
availability, functionality, or existence of these digital
tools does not constitute an essential condition of the
“Agreement” and does not affect the main obligations of
the “Provider.”

5.14.5. Consequently, modifying, replacing, suspending,
withdrawing, or not using, in whole or in part, these
digital tools does not constitute grounds for: requesting
full or partial refunds, filing complaints or financial
claims, and/or claiming any form of damages.

5.14.6. The Client confirms that they have been informed
about the accessory nature of these tools and expressly
accepts these conditions by entering into this
“Agreement.”

5.14.7. The provisions of this article apply to the extent
permitted by applicable law.



5.15. Caracterul Abonamentului de ,,Marketer
Afiliat Lifetime”

5.15.1. Abonamentul denumit ,,Marketer Afiliat
Lifetime” reprezinta un drept de acces la serviciile
specifice acestui statut pentru o perioadd determinatad de
1825 (o mie opt sute doudzeci si cinci) de zile
calendaristice, calculata de la data activarii
abonamentului.

5.15.2. Dupa expirarea perioadei mentionate la Art.
7.5.1., “Beneficiarul” poate beneficia, cu titlu de
extensie gratuitd (bonus), de acces la acest serviciu
oferit de “Prestator”, pe o perioada nedeterminata,
conditionatd de existenta si functionarea “site-ului”.

5.15.3. “Beneficiarul” intelege si acceptd cd perioada
care depaseste cele 1825 de zile reprezintd un beneficiu
acordat exclusiv cu titlu de bonus, fara a constitui o
obligatie contractuald fermd sau continud din partea
“Prestatorului”.

5.154.1n consecintd, pentru perioada ulterioara celor
1825 de zile, “Prestatorul” 1si rezerva dreptul de a:

a) modifica, limita, suspenda sau inceta furnizarea
serviciilor;

b) modifica structura, continutul sau functionalitatea
serviciilor;

c) furniza serviciile partial sau intr-o forma diferiti;
fard a fi necesard o notificare prealabili si fard a datora
vreo compensatie “Clientului”.

5.15.5. “Beneficiarul” acceptd cad eventualele
disfunctionalitati, limitdri sau nefunctiondri totale ori
partiale ale serviciilor in perioada de bonus nu
constituie temei pentru:

a) solicitarea restituirii sumelor achitate;

b) formularea de pretentii financiare;

¢) solicitarea de despagubiri de orice natura.

5.15.6. Drepturile “Beneficiarului” aferente
abonamentului ,,Marketer Afiliat Lifetime” sunt
considerate pe deplin executate de catre “Prestator” la
expirarea perioadei de 1825 de zile, orice acces ulterior
fiind acordat cu titlu gratuit si fard garantii de
continuitate.

5.15.7. Prevederile prezentului articol se aplicd in
masura permisd de legislatia aplicabild.

5.16. Marketerii afiliati Lifetime care nu sunt Membri
Premium sau Platinum trebuie si 1si pliteascd anual
serviciul de management al structurii de retea de Clienti
privilegiati $i Marketeri afiliati. Acest serviciu se referd
la afisarea tuturor membrilor retelei si la calculul
comisioanelor generate de membrii retelei.

5.15. Nature of the “Affiliate Marketer Lifetime”
Subscription

5.15.1. The subscription called “Affiliate Marketer
Lifetime” represents a right of access to the services
specific to this status for a fixed period of 1825 (one
thousand eight hundred twenty-five) calendar days,
calculated from the date of subscription activation.

5.15.2. After the period mentioned in Art. 7.5.1. expires,
the “Beneficiary” may benefit, as a free extension
(bonus), from access to this service provided by the
“Provider,” for an indefinite period, conditional upon the
existence and functioning of the “website.”

5.15.3. The “Beneficiary” understands and accepts that
any period exceeding the 1825 days constitutes a benefit
granted exclusively as a bonus, without creating a firm or
ongoing contractual obligation on the part of the
“Provider.”

5.15.4. Consequently, for the period beyond the 1825
days, the “Provider” reserves the right to:

a) modify, limit, suspend, or terminate the provision of
services;

b) modify the structure, content, or functionality of the
services;

c¢) provide the services partially or in a different form;
without prior notice and without owing any compensation
to the “Client.”

5.15.5. The “Beneficiary” accepts that any malfunctions,
limitations, or total or partial service failures during the
bonus period do not constitute grounds for:

a) requesting the refund of amounts paid;

b) submitting financial claims;

c¢) claiming any form of damages.

5.15.6. The “Beneficiary’s” rights related to the “Affiliate
Marketer Lifetime” subscription are considered fully
executed by the “Provider” upon the expiration of the
1825-day period, and any subsequent access is granted
free of charge and without any continuity guarantees.

5.15.7. The provisions of this article apply to the extent
permitted by applicable law.

5.16. Lifetime Affiliate Marketers who are not Premium
or Platinum Members must pay annually for the
management service of their network structure of
privileged Clients and Affiliate Marketers. This service
covers the display of all network members and the
calculation of commissions generated by the network
members.



5.16.1. Plata serviciului de management al structurii de
retea de Clienti privilegiati si Marketeri afiliati se face
anual in perioada 1-31 decembrie a fiecdrui an pentru
anul calendaristic urmator.

5.16.2. Plata serviciilor de management al structurii de
retea se considerd fdcutd pentru cei nscrisi In anul
calendaristic 1n curs.

5.16.3. Lipsa pltii acestui serviciu duce la incetarea
prestdrii acestui serviciu din partea “Prestatorului”
incepand cu data de 1 ianuarie.

5.16.4. Dupd data de 1 ianuarie se poate face reinnoirea
tarzie a serviciului de management al structurii de retea
de Clienti privilegiati si Marketeri afiliati pana cel
tarziu la data de 31 martie pentru anul calendaristic n
curs, datd dupa care intreruperea serviciului este
definitiva si duce automat la pierderea atat a retelei de
Clienti privilegiati si Marketeri afiliati, cat si a
eventualelor comisioane din Payout Wallet si Credit
Wallet.

5.16.5. Pretul acestui serviciu este afigat pe “site”.
Art. 6 — Beneficii §si Recompense financiare

6.1. Societatea Extravacantza Travel SRL, fiind totodata
si o societate de network marketing, oferd
“Utilizatorilor”, in functie de tipul de statut, discount-
uri, puncte de fidelitate (FP - Fidelity Points), Puncte
Extravacantza (EVP - Extravacantza Points) si, dupa
caz, comisioane binesti pentru serviciile lor de
marketing afiliat, conform cu “Programul de afiliere”,
care este parte integrantd din acest “Contract”.

6.2. Puncte Extravacantza (EVP - Extravacantza
Points) §i Puncte de fidelitate (FP - Fidelity Points).
Punctele Extravacantza sunt o modalitate de a stimula
Membrii Extravacantza de a experimenta cit mai multe
“Evenimente” pentru a putea ulterior sa profeseze ca
antreprenori digitali, inclusiv, dar fard a se limita la, a
deveni Marketeri afiliati ai platformei
www.extravacantza.com. Punctele de fidelitate sunt o
forma de recompensare a Marketerilor care promoveaza
beneficiile si recompensele oferite de “Companie”.
Obtinerea Punctelor de fidelitate, a Punctelor
Extravacantza, beneficiile acestora si modul lor de
utilizare este prezentat In continuare, dupd cum
urmeaza:

6.2.1. Puncte Extravacantza (EVP - Extravacantza
Points) a) Abonamentele lunare plitite de “Membri” se
convertesc automat in Puncte Extravacantza (EVP), la
paritatea 1 EUR =1 EVP (Extravacantza Points) si

5.16.1. Payment for the management service of the
network structure of privileged Clients and Affiliate
Marketers is made annually between December 1 and 31
of each year for the following calendar year.

5.16.2. Payment for the network management services is
considered completed for those enrolled in the current
calendar year.

5.16.3. Failure to pay for this service will result in the
termination of the service provided by the “Provider”
starting from January 1.

5.16.4. After January 1, late renewal of the network
management service for privileged Clients and Affiliate
Marketers can be made no later than March 31 for the
current calendar year, after which the service interruption
becomes final and automatically results in the loss of both
the network of privileged Clients and Affiliate Marketers
and any commissions in the Payout Wallet and Credit
Wallet.

5.16.5. The price of this service is displayed on the
“website.”

Art. 6 — Benefits and Financial Rewards

6.1. Extravacantza Travel SRL, being also a network
marketing company, offers “Users,” depending on their
status type, discounts, loyalty points (FP - Fidelity
Points), Extravacantza Points (EVP - Extravacantza
Points), and, where applicable, cash commissions for
their affiliate marketing services, in accordance with the
“Affiliate Program,” which is an integral part of this
“Agreement.”

6.2. Extravacantza Points (EVP - Extravacantza
Points) and Loyalty Points (FP - Fidelity Points).
Extravacantza Points are a way to encourage
Extravacantza Members to attend as many “Events” as
possible in order to later pursue careers as digital
entrepreneurs, including, but not limited to, becoming
Affiliate Marketers of the platform
www.extravacantza.com. Loyalty Points are a form of

reward for Marketers who promote the benefits and
rewards offered by the “Company.” The acquisition of
Loyalty Points, Extravacantza Points, their benefits, and
their usage are presented below as follows:

6.2.1. Extravacantza Points (EVP - Extravacantza Points)
a) Monthly subscriptions paid by “Members” are

automatically converted into Extravacantza Points (EVP)
at the rate of 1 EUR = 1 EVP (Extravacantza Points) and
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pot fi scézute din pretul plitit pentru “Evenimente” din
sectiunea ,,Club Extravacantza” de pe platforma
Www.extravacantza.com, in cuantumul afigat n dreptul
fiecdrui “Eveniment” si in functie de categoria de
“Membru”.

b) Punctele Extravacantza (EVP) pot fi utilizate
exclusiv pentru reducerea pretului pachetelor exclusive
de “Evenimente” din sectiunea ,,Club Extravacantza”
de pe platforma www.extravacantza.com, in limita
cuantumului maxim aferent fiecarui “Eveniment” si
afigat In descrierea pachetului respectiv. Punctele
Extravacantza (EVP) nu pot fi retrase In numerar, nu
pot fi utilizate pentru servicii de genul rezervari de
hoteluri, zboruri, activitati, rent-a-car sau last minute si
nu pot fi utilizate nici pentru achizitia de unelte digitale
sau cursuri §i seminarii, sau pentru orice alt produs si/
sau serviciu prezent pe “site”, In afara sectiunii ,,Club
Extravacantza”.

¢) Valabilitatea Punctelor Extravacantza (EVP) este de
24 luni de la momentul obtinerii lor. Dupd aceastd
perioada, Punctele Extravacantza (EVP) nu mai pot fi
folosite de catre Membru si sunt retrase din zona de
afigsare din backoffice-ul “Membrului”.

6.2.2. Puncte de fidelitate (FP - Fidelity Points),
Comisioane si Structura de retea

Pentru activitatea sa reald, constantd i verificabild de
promovare a produselor si serviciilor “Companiei”,
rezultatd n generare de vAnzdri si dezvoltare activa,
instruire i sustinere a retelei sale de Clienti, Membrii si
“Afiliati” pentru “Companie” si pentru “Colaboratori”,
“Afiliati” sunt indrepttiti la primirea de recompense in
conformitate cu “Programul de afiliere”, cu “Programul
de stimulare a vanzdrilor” si cu acest “Acord” si alte
Anexe ale acestor documente care sunt parte integrantd
a acestui “Acord”.

a) Structura de retea a unui “Afiliat”, in baza cireia se
calculeaza Punctele de fidelitate (FP) si implicit
Comisioanele, reprezinta totalitatea “Beneficiarilor”
platformei “Extravacantza” Inregistrati in “Companie”
de un “Afiliat” si de cdtre “Afiliatii” inregistrati de
acesta la rAndul lor i, in continuare, de acest grup de
“Afiliati” mai departe, precum si arhitectura de
pozitionare a acestora in functie de data inregistrérii si
de persoana care i-a inregistrat.

b) Comisioanele se acordd exclusiv Marketerilor afiliati
si Marketerilor afiliati Plus.

¢) Comisioanele sunt generate de cumpdraturile facute
pe “site” de catre “Utilizatorii” “
in structura de retea a “Marketerului” calificat la

Tncasarea de comisioane

site-ului” care se afla

can be deducted from the price paid for “Events” in the
“Club Extravacantza” section on the platform

www.extravacantza.com, in the amount displayed next to

each “Event” and depending on the “Member” category.

b) Extravacantza Points (EVP) can be used exclusively to
reduce the price of exclusive “Event” packages in the
“Club Extravacantza” section on the platform
www.extravacantza.com, up to the maximum amount

allocated for each “Event” and displayed in the package
description. Extravacantza Points (EVP) cannot be
redeemed for cash, cannot be used for services such as
hotel bookings, flights, activities, rent-a-car, or last-
minute offers, and cannot be used for purchasing digital
tools, courses, seminars, or any other product and/or
service on the “Website,” outside of the “Club
Extravacantza” section.

¢) The validity of Extravacantza Points (EVP) is 24
months from the date of acquisition. After this period,
Extravacantza Points (EVP) can no longer be used by the
Member and will be removed from the Member’s
backoffice display area.

6.2.2. Loyalty Points (FP - Fidelity Points), Commissions,
and Network Structure

For their real, consistent, and verifiable promotion of the
“Company”’s products and services, resulting in sales
generation and active development, training, and support
of their network of Clients, Members, and “Affiliates” for
the “Company” and for “Collaborators,” “Affiliates” are
entitled to receive rewards in accordance with the
“Affiliate Program,” the “Sales Incentive Program,” this
“Agreement,” and other annexes of these documents,
which are an integral part of this “Agreement.”

a) The network structure of an “Affiliate,” on the basis of
which Loyalty Points (FP) and, implicitly, Commissions
are calculated, represents all the “Beneficiaries” of the
“Extravacantza” platform registered in the “Company” by
an “Affiliate” and by the “Affiliates” registered by them,
and subsequently by this group of “Affiliates,” as well as
the positioning architecture based on the registration date
and the person who registered them.

b) Commissions are granted exclusively to Affiliate
Marketers and Affiliate Plus Marketers.

¢) Commissions are generated from purchases made on
the “Website” by the “Website” Users who are part of the
network structure of the “Marketer” qualified to receive
commissions.
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d) Comisioanele sunt calculate ca un procent din
valoarea comisionabild a “produselor” conform
“Programului de afiliere”, iar “Marketerii” trebuie sa
cunoascd faptul ca “produsele” oferite de platforma ”
Extravacantza” genereaza comisioane procentual
diferite fatd de pretul lor, pentru cd au valoare
comisionabild diferitd; aceastd valoare fiind afisatd
pentru fiecare “produs” in parte In backoffice-ul
Marketerilor.

e) Acolo unde nu este afisatd valoarea comisionabild
inseamna ca produsul respectiv are un pret, dar nu si
valoare comisionabila.

) Comisioanele nu reprezintd o remuneratie pentru
simpla nscriere in sistem, pentru detinerea unei pozitii
in structurd sau pentru recrutarea pasiva de persoane, ci
sunt acordate exclusiv in baza performantei comerciale
si a activitdtii conforme cu prezentul document, cu
“Programul de afiliere”, cu "Programul de stimulare a
vanzdrilor” si cu alte Anexe ale acestor documente.

g) Comisioanele se acordd sub forma de Puncte de
fidelitate (FP).

h) Comisioanele sunt afisate in backoffice-ul
“Marketerilor”, in panel.extravacantza.com.

i) Comisioanele pot fi folosite pentru a achizitiona
unelte digitale sau cursuri pentru uzul personal al
“Marketerilor” sau al Directilor sdi, sau pot fi retrase
sub forma de recompense banesti in contul bancar al
“Marketerilor”, cu respectarea urmétoarelor conditii:

o sd aibd un cont validat si abonamentul de
“Marketer afiliat” activ;

. sa aiba comisioane de minim 50 EUR;

. sd trimitd la support@extravacantza.com

contractul de prestdri servicii ca “Marketer
afiliat” completat i semnat;

. sd emitd pentru fiecare retragere de comision o
facturd fiscald in conformitate cu conditiile
enuntate la Art. 6.2.2, litera k).

Jj) Acordarea comisioanelor se face cu o frecventa
lunard, in perioada 15-20 ale lunii aferenta fiecérei luni
anterioare, in conformitate cu “Programul de afiliere”
si, dupd caz, in conformitate cu "Programul de
stimulare a vanzarilor”.

k) Valoarea eligibild pentru retragerea comisioanelor
sub forma de recompense banesti in contul bancar al
Marketerului este de 80% din valoarea afisatd a
Punctelor de fidelitate (FP), iar pentru transferul bancar
se percepe un comision de 2% reprezentand costuri
bancare.

1) Conversia Punctelor de fidelitate (FP - Fidelity
Points) in moneda EUR este de 1:1 (1 FP pentru 1
EUR), iar cursul EUR la momentul emiterii facturii de
retragere a comisionului este cursul BNR.

d) Commissions are calculated as a percentage of the
commissionable value of the “products” according to the
“Affiliate Program,” and “Marketers” must be aware that
the “products” offered by the “Extravacantza” platform
generate commissions at different percentages relative to
their price, because they have different commissionable
values; this value is displayed for each “product”
individually in the Marketers’ backoffice.

e) Where the commissionable value is not displayed, it
means that the respective product has a price but no
commissionable value.

f) Commissions do not represent remuneration for merely
registering in the system, for holding a position in the
structure, or for passive recruitment of individuals, but
are granted exclusively based on commercial
performance and activity in accordance with this
document, the “Affiliate Program,” the “Sales Incentive
Program,” and other annexes of these documents.

g) Commissions are granted in the form of Fidelity Points
(FP).

h) Commissions are displayed in the “Marketers”
backoffice, at panel.extravacantza.com.

1) Commissions can be used to purchase digital tools or
courses for the personal use of the “Marketers” or their
Directs, or they can be withdrawn as cash rewards to the
Marketer’s bank account, subject to the following
conditions:

o The account must be validated, and the “Affiliate
Marketer” subscription must be active;

o Commissions must total at least 50 EUR;

o The contract for services as an “Affiliate
Marketer,” completed and signed, must be sent
to support@extravacantza.com;

o For each commission withdrawal, a fiscal
invoice must be issued in accordance with the
conditions stated in Art. 6.2.2, letter k).

j) Commissions are granted on a monthly basis, between
the 15th and 20th of the month, corresponding to the
previous month, in accordance with the “Affiliate
Program” and, as applicable, the “Sales Incentive
Program.”

k) The eligible amount for withdrawing commissions as
cash rewards to the Marketer’s bank account is 80% of
the displayed value of Fidelity Points (FP), and a 2% fee
is applied for bank transfers, representing banking costs.
1) The conversion of Fidelity Points (FP) into EUR is 1:1
(1 FP =1 EUR), and the EUR exchange rate at the time
of issuing the commission withdrawal invoice is the BNR
rate.



m) "Compania” nu garanteazd obtinerea de Puncte de
fidelitate (implicit si de comisioane) sau vreo reusitd de
orice fel a “Marketerului” in propria afacere ca si
“Marketer afiliat” si/sau ca si “Marketer afiliat Plus”.
Prin serviciile de funnel, prin sfaturi profesionale si
traininguri, precum si prin instrumentele de online
marketing (platforma de e-mail marketing, platforma de
videoconferinte, indicatori digitali de studiu al
dinamicii unui business de retea, unealtd de inteligentd
artificiald, carte de vizita digitald, webbuilder etc.) pe
care “Marketerii” le achizitioneazd, ”’Compania” isi
doreste si 1i sprijine pe acestia sa isi imbundtdteasca §i
sd 1si optimizeze propriile afaceri de marketing afiliat
sau antreprenoriat digital, insd nu le garanteaza un
anumit rezultat n nicio circumstantd. Asadar, serviciile
oferite si costul aferent nu sunt conditionate de
atingerea unui anumit rezultat de citre Marketer in
urma utilizdrii acestor servicii, precum si a “produselor”
prezente pe “site”.

Art. 7 — Achizitii §i Conditii de rezervare

7.1. Rezervarea serviciilor turistice din meniul “Hotel”,
“Avioane”, “Activitdti”, “Rentacar”, “Last minute”
7.1.1. “Prestatorul” nu vinde citre “Beneficiar” acest tip
de servicii, care pot fi, dar fara a se limita la, servicii de
rezervare hoteluri, bilete de avion, activitati turistice,
inchirieri auto si/sau “Last minute”, ci doar le
promoveaza si le intermediaza prin platforma
www.extravacantza.com, din pozitia de marketer afiliat
al retailerilor si operatorilor de turism care, in fapt,
presteaza aceste servicii catre “Beneficiar”;

7.1.2. Plata acestor servicii turistice nu este facutd in
contul bancar al “Prestatorului”, ci in contul bancar al
“Colaboratorului”, retailerului sau operatorului de
turism prezent pe platforma www.extravacantza.com si,
pe cale de consecintd, conditiile de rezervare si politica
de anulare gi retur sunt cele agreate de “Beneficiar”
direct cu vanzitorul serviciului de turism si care sunt
afisate de vanzitori (“Colaboratori”) in descrierea
serviciului de turism vandut pe website-ul lor, acolo
unde, in fapt, 1si face cumpdraturile “Beneficiarul”.
7.1.3. Toate rezervarile de servicii hoteliere, bilete de
avion, activitdi turistice, inchirieri auto sau orice
serviciu de turism se supun conditiilor de rezervare
afisate de retailerii de turism sau operatorii de turism de
unde “Beneficiarul” achizitioneazi (plateste) aceste
servicii si, pe cale de consecintd, “Prestatorul” nu poate
fi tras la rdspundere pentru modul 1n care a fost prestat
serviciul de turism achizitionat de “Beneficiar”.

7.1.4. Pentru aceste servicii turistice furnizate de terti, ”
Beneficiarul” acceptd termenii si conditiile
respectivului tert, iar “Prestatorul” (Extravacantza
Travel SRL) nu este responsabil in fata “Beneficiarului”
pentru modificdrile sau anuldrile impuse de acesti terti

m) “The Company” does not guarantee the obtaining of
Fidelity Points (and implicitly commissions) or any
success of the “Marketer” in their own business as an
“Affiliate Marketer” and/or as an “Affiliate Marketer
Plus.” Through funnel services, professional advice, and
training, as well as through online marketing tools (email
marketing platform, videoconferencing platform, digital
indicators for studying the dynamics of a network
business, artificial intelligence tool, digital business card,
web builder, etc.) purchased by the “Marketers,” “The
Company” aims to support them in improving and
optimizing their own affiliate marketing or digital
entrepreneurship businesses, but does not guarantee any
specific result under any circumstances. Therefore, the
services provided and their associated cost are not
conditioned on achieving any particular result by the
Marketer through the use of these services or the
“products” available on the “Website.”

Art. 7 — Purchases and Booking Conditions

7.1. Booking of tourist services from the “Hotel”,
“Flights”, “Activities”, “Rentacar”, “Last Minute” menu
7.1.1. The “Provider” does not sell these types of services
to the “Beneficiary”, which may include, but are not
limited to, hotel bookings, flight tickets, tourist activities,
car rentals, and/or “Last Minute” offers, but only
promotes and intermediates them through the platform
www.extravacantza.com, in the position of an affiliate

marketer for the retailers and tourism operators who
actually provide these services to the “Beneficiary”;
7.1.2. Payment for these tourist services is not made into
the “Provider’s” bank account, but into the bank account
of the “Collaborator”, retailer, or tourism operator listed
on the www.extravacantza.com platform. Consequently,
the booking conditions and cancellation/refund policies
are those agreed directly by the “Beneficiary” with the
seller of the tourist service and displayed by the sellers
(“Collaborators”) in the description of the service on their
website, where the “Beneficiary” actually makes the
purchase;

7.1.3. All bookings for hotel services, flight tickets,
tourist activities, car rentals, or any other tourism service
are subject to the booking conditions displayed by the
tourism retailers or operators from whom the
“Beneficiary” purchases these services, and consequently,
the “Provider” cannot be held responsible for the way the
purchased tourism service was provided;

7.1.4. For these tourist services provided by third parties,
the “Beneficiary” accepts the terms and conditions of the
respective third party, and the “Provider” (Extravacantza
Travel SRL) is not responsible towards the “Beneficiary”
for modifications or cancellations imposed by these third
parties, nor for any material or other damages that the
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si nici pentru niciun fel de daune materiale sau de orice
fel pe care “Beneficiarul” le are sau le poate avea in
legdturd cu un serviciu de turism prezentat si/sau
promovat pe www.extravacantza.com. “Prestatorul” nu
este responsabil si nu poate fi tras la rdspundere de citre
“Beneficiar” pentru modificdrile sau anuldrile impuse
de acesti terti.

7.2. Rezervarea de “Evenimente” din sectiunea “Club
Extravacantza” a platformei www.extravacantza.com
7.2.1. Rezervarea unui “Eveniment” din sectiunea
“Club Extravacantza” trebuie efectuatd cu minimum 90
de zile inainte de data de check-in, mentionatd in
descrierea “Evenimentului”;

7.2.2. Rezervarea unui astfel de produs este fermd si, ca
drept de consecintd, anularea nu este posibild,
penalitatea fiind de 100% din valoarea afisatd pe “site”
si platitd de “Beneficiar”;

7.2.3. Schimbarea numelui beneficiarului oricarui
“Eveniment” achizitionat din sectiunea ,,Club
Extravacantza” presupune o taxd de 50 EUR si este
permisa cu cel tarziu 15 zile inainte de data de check-in
mentionatd n descrierea “Evenimentului”. in cazul in
care “Evenimentul” ales presupune si schimbarea
numelui soferului, atunci costul poate ajunge pana la
500 EUR, in functie de “Eveniment”, si va fi comunicat
“Beneficiarului” in urma solicitdrii trimise de acesta pe
adresa de email support@extravacantza.com.

7.2.4. La data de check-in, “Beneficiarul” trebuie sa
aibd abonamentul de Membru achitat la zi i nicio alttd
datorie de platd restanta la “Prestator”; in caz contrar,
rezervarea se anuleaza automat cu penalitate de 100%.
7.2.5. Membrii pot rezerva “Evenimente” din sectiunea
,,Club Extravacantza” pentru persoane care nu sunt
Membru, dar care sunt rude de gradul I-IT ale
Membrului, denumite “Invitati”. Invitatii nu beneficiaza
de reducerea pretului cu valoarea EVP (Puncte
Extravacantza) aferenta “Evenimentului”, ei neavand
EVP (Puncte Extravacantza). Invitatii nu pot accesa
Punctele Extravacantza (EVP-urile) ale Membrului care
fi invitd sd achizitioneze un “Eveniment” din sectiunea
,,Club Extravacantza”. De asemenea, Invitatii, prin
efectuarea rezervarii si plata “Evenimentului”, acceptd
in mod automat prezentul “Contract”, care include 1n
mod evident conditiile de anulare si penalizare a unei
rezervari.

7.3. Achizitiile de produse digitale, cursuri Live sau
inregistrate, traininguri (seminarii) Live sau
transmisiunile Online ale acestor traininguri (seminarii),
inclusiv abonamentele de Membru sau Marketer, sunt
platite in contul bancar al “Prestatorului” si se supun
politicilor de achizitie, garantie si retur ale
“Prestatorului”, care sunt afisate in descrierea
produsului achizitionat de “Beneficiar” si acceptate
implicit de “Beneficiar” odatd cu bifarea césutei cu
Descrierea produsului si/sau odatd cu plata produsului

“Beneficiary” may suffer in connection with a tourism
service presented and/or promoted on

www.extravacantza.com. The “Provider” is not

responsible and cannot be held liable by the “Beneficiary”
for modifications or cancellations imposed by these third
parties.

7.2. Booking of “Events” from the “Club Extravacantza”
section on the platform www.extravacantza.com

7.2.1. Booking an “Event” from the “Club Extravacantza”
section must be made at least 90 days prior to the check-
in date, as indicated in the description of the “Event”;
7.2.2. Booking such a product is firm, and therefore
cancellation is not possible, with a penalty of 100% of the
price displayed on the “Website” and paid by the
“Beneficiary”;

7.2.3. Changing the name of the beneficiary for any
“Event” purchased from the “Club Extravacantza” section
requires a fee of 50 EUR and is allowed no later than 15
days before the check-in date indicated in the “Event”
description. If the selected “Event” also requires changing
the driver’s name, the cost may reach up to 500 EUR,
depending on the “Event”, and will be communicated to
the “Beneficiary” following their request sent to the email
address support@extravacantza.com.

7.2.4. On the check-in date, the “Beneficiary” must have
the Membership subscription paid up to date and no other
outstanding payment debt to the "Provider"; otherwise,
the booking is automatically canceled with a 100%
penalty.

7.2.5. Members can book “Events” from the “Club
Extravacantza” section for individuals who are not
Members but are first- or second-degree relatives of the
Member, referred to as “Guests”. Guests do not benefit
from the price reduction using EVP (Extravacantza
Points) associated with the “Event”, as they do not have
EVP. Guests cannot access the Extravacantza Points
(EVPs) of the Member who invites them to purchase an
“Event” from the “Club Extravacantza” section.
Additionally, by making the booking and paying for the
“Event”, Guests automatically accept this “Contract”,
which clearly includes the cancellation and penalty
conditions for a booking.

7.3. Purchases of digital products, Live or recorded
courses, Live training sessions (seminars), or Online
broadcasts of these training sessions (seminars), including
Member or Marketer subscriptions, are paid into the
“Provider’s” bank account and are subject to the
Provider’s purchase, warranty, and return policies, which
are displayed in the product description for the item
purchased by the “Beneficiary” and are implicitly
accepted by the “Beneficiary” upon checking the box
with the Product Description and/or upon payment for the
purchased product.
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achizitionat.

Art. 8 — Garantia pretului si disponibilitatea
serviciilor

Art. 8.1. Pentru programele educationale de tip
,»Eveniment” disponibile in sectiunea ,,Club
Extravacantza” de pe “site”, “Compania” acordd
Membirilor o garantie a celui mai bun pret, in conditiile
prezentului articol.

8.1.1.1In situatia n care un Membru identificd, pe un
website operat de o societate comerciald inregistratd Tn
Romania, un program identic disponibil la un pret mai
mic, “Prestatorul” poate ajusta pretul aferent
,Evenimentului” respectiv, in masura 1n care sunt
indeplinite cumulativ conditiile de mai jos.

8.1.2. Pentru a beneficia de aceastd garantie, Membrul
are obligatia de a transmite o solicitare scrisa la adresa
de email support@extravacantza.com, care sd includa
dovezi clare si verificabile din care si rezulte ci:

a) oferta comparatd este disponibild public si este
furnizatd de o entitate juridica inregistratd In Roménia;
b) programul comparat este identic sau echivalent din
punct de vedere al elementelor esentiale, incluzind, fara
a se limita la: locatie, perioadd, tip de cazare, tip de
camerd, facilitdti, activitdti si alte beneficii incluse;

c) pretul afisat este final, disponibil pentru rezervare
imediatd si nu este conditionat de promotii limitate,
coduri de reducere, pachete personalizate sau alte
conditii speciale.

8.1.3. Solicitarea va fi analizati de cdtre “Prestator”
Intr-un termen de maximum 2 (doua) zile lucriatoare de
la primirea documentatiei complete.

8.1.4. In cazul aprobirii solicitirii, “Prestatorul” poate
oferi Membrului posibilitatea de a achizitiona produsul
»Eveniment” la un pref ajustat, corespunzdtor diferentei
constatate, prin punerea la dispozitie a unui link de
platd dedicat.

8.1.5. Garantia celui mai bun pret se aplicd exclusiv
pentru rezerviri individuale si nu poate fi cumulata cu
alte promotii, reduceri sau beneficii oferite de
“Prestator”.

8.1.8. “Prestatorul” 1si rezerva dreptul de a respinge
solicitdrile care nu indeplinesc conditiile de mai sus sau
in cazul in care diferenta de pret nu poate fi verificatd in
mod obiectiv.

8.1.9. Garantia celui mai bun pret se oferd exclusiv
Membrilor Premium sau Platinum care au abonamentul
de membru achitat fira intarziere in ultimele 6 luni de
la solicitarea garantiei celui mai bun pret.

Art. 8 — Price Guarantee and Service Availability

Art. 8.1. For educational programs of the “Event” type
available in the “Club Extravacantza” section of the
“Website,” the “Company” grants Members a best price
guarantee, under the conditions of this article.

8.1.1. If a Member identifies, on a website operated by a
commercial company registered in Romania, an identical
program available at a lower price, the “Provider” may
adjust the price of the respective “Event,” provided that
all the conditions below are cumulatively met.

8.1.2. To benefit from this guarantee, the Member is
obliged to submit a written request to the email address
support@extravacantza.com, including clear and
verifiable evidence showing that:

a) the compared offer is publicly available and provided
by a legal entity registered in Romania;

b) the compared program is identical or equivalent in
terms of essential elements, including but not limited to:
location, period, type of accommodation, type of room,
facilities, activities, and other included benefits;

c) the displayed price is final, available for immediate
booking, and is not subject to limited promotions,
discount codes, personalized packages, or other special
conditions.

8.1.3. The request will be analyzed by the “Provider”
within a maximum of 2 (two) business days from the
receipt of the complete documentation.

8.1.4.If the request is approved, the “Provider” may offer
the Member the possibility to purchase the “Event”
product at an adjusted price corresponding to the verified
difference, through a dedicated payment link.

8.1.5. The best price guarantee applies exclusively to
individual bookings and cannot be combined with other
promotions, discounts, or benefits offered by the
“Provider.”

8.1.8. The “Provider” reserves the right to reject requests
that do not meet the above conditions or if the price
difference cannot be objectively verified.

8.1.9. The best price guarantee is offered exclusively to
Premium or Platinum Members who have maintained
their membership subscription paid on time over the last
6 months from the date of the best price guarantee
request.



8.2. Limitarea disponibilitatii i variatia preturilor
8.2.1. Fiecare produs de tip ,,Eveniment” din sectiunea
,,Club Extravacantza” este disponibil 1n limita unui
numdr determinat de locuri, care este afisat in
descrierea acestuia.

8.2.2. Membrul intelege si acceptd ca numdrul de locuri
este limitat si cd rezervarea acestora se face in functie
de disponibilitatea existentd la momentul efectuarii
rezervarii, fard ca ,,Prestatorul” sd garanteze
suplimentarea acestora.

8.2.3.,,Prestatorul” poate depune diligente pentru
suplimentarea locurilor disponibile, insd nu isi asuma o
obligatie fermd 1n acest sens, suplimentarea fiind
conditionatd de disponibilitatea ,,Colaboratorilor” si de
alti factori externi.

8.2.4. ,Membrul” ia la cunostintd si acceptd ca preturile
programelor afisate pot fi modificate in orice moment,
atat de cdtre ,,Prestator”, cét si ca urmare a modificdrilor
intervenite din partea ,,Colaboratorilor” sau a altor
factori externi.

8.2.5. Pretul aplicabil unei rezerviri este cel valabil la
momentul confirmdrii si finalizarii platii, iar eventualele
modificdri ulterioare nu afecteaza rezervarile deja
confirmate.

Art. 9. Raspundere si Limitari

9.1. “Prestatorul” nu garanteaza Marketerului afiliat
obtinerea unor venituri, cAstiguri financiare sau
rezultate economice ca urmare a activitdtii desfasurate
in cadrul programului de afiliere, acestea depinzand
exclusiv de implicarea, competentele si activitatea
fiecdrui Marketer.

9.2. Marketerul afiliat este pe deplin si in mod exclusiv
responsabil pentru respectarea legislatiei fiscale si
contabile aplicabile, inclusiv pentru declararea i plata
impozitelor, taxelor sau altor obligatii legale aferente
veniturilor obtinute din comisioanele plitite de
“Prestator”.

9.3. Marketerul afiliat desfasoard activitatea Tn mod
independent si nu are calitatea de angajat, agent,
reprezentant, partener sau subcontractor al
“Prestatorului”. in consecintd, “Prestatorul” nu poate fi
tinut rdspunzator pentru actiunile, declaratiile, metodele
de promovare sau conduita Marketerului afiliat.

9.4. Dreptul Marketerului afiliat de a incasa comisioane
este conditionat de mentinerea activd, la zi, a tuturor
abonamentelor aplicabile, respectiv abonamentul de
Membru si abonamentul de Marketer afiliat. In lipsa
achitdrii acestora, Marketerul nu este eligibil pentru
plata comisioanelor aferente perioadei respective.

8.2. Limitation of Availability and Price Variation
8.2.1. Each product of the “Event” type in the “Club
Extravacantza” section is available up to a limited
number of spots, which is displayed in its description.

8.2.2. The Member understands and accepts that the
number of spots is limited and that their reservation
depends on availability at the time of booking, without
the “Provider” guaranteeing any additional spots.

8.2.3. The “Provider” may make efforts to increase the
available spots; however, no firm obligation is assumed,
as additional spots depend on the availability of
“Collaborators” and other external factors.

8.2.4. The “Member” acknowledges and accepts that the
prices of the programs displayed may change at any time,
either by the “Provider” or as a result of modifications by
the “Collaborators” or other external factors.

8.2.5. The price applicable to a booking is the price valid
at the moment of confirmation and completion of
payment, and any subsequent changes do not affect
bookings already confirmed.

Art. 9. Liability and Limitations

9.1. The “Provider” does not guarantee that the Affiliate
Marketer will obtain any income, financial gains, or
economic results as a result of the activity carried out
within the affiliate program; these depend exclusively on
the involvement, skills, and activity of each Marketer.

9.2. The Affiliate Marketer is fully and exclusively
responsible for complying with applicable tax and
accounting legislation, including declaring and paying
taxes, fees, or other legal obligations related to income
earned from commissions paid by the “Provider”.

9.3. The affiliate Marketer conducts their activity
independently and does not have the status of employee,
agent, representative, partner, or subcontractor of the
“Provider.” Consequently, the “Provider” cannot be held
responsible for the actions, statements, promotion
methods, or conduct of the affiliate Marketer.

9.4. The affiliate Marketer’s right to receive commissions
is conditional upon keeping all applicable subscriptions
active and up to date, namely the Member subscription
and the affiliate Marketer subscription. In the absence of
payment for these subscriptions, the Marketer is not
eligible for the payment of commissions for the
respective period.



9.5. Membrul beneficiazi de o perioada de gratie la
plata abonamentului, de maximum 2 (doud) luni
consecutive si de maximum 5 (cinci) luni cumulate ntr-
un an calendaristic fird aplicarea de penalititi. Pe
durata perioadei de neplatd, Membrul pierde temporar
beneficiile aferente statutului sau.

9.6. In cazul depdsirii perioadei de gratie la plata
abonamentului, Membrul pierde punctele acumulate n
sistemul Extravacantza (EVP) precum si statutul de
Membru, recuperarea punctelor EVP fiind conditionatd
de achitarea unei noi taxe de reinscriere in Club.

9.7. In cazul in care neplata abonamentului depdseste o
perioadd de 12 luni consecutive, statutul de Membru
inceteaza de drept, iar reactivarea se face prin achitarea
unei taxe de reactivare, reprezentind 50% din valoarea
totald a punctelor Extravacantza (EVP) pierdute la
momentul incetdrii statutului de Membru.

9.8. Membrul care si-a pierdut statutul de Membru are
dreptul de a se reinscrie oricand dacd se reinscrie in
aceeasi linie de sponsorizare. In cazul in care doreste si
se reinscrie sub Indrumarea altei linii de sponsorizare,
este necesara o perioadd de inactivitate de minimum
sase luni.

Art. 10. Functionarea Platformelor Digitale

10.1. “Prestatorul” se angajeazd sd asigure functionarea
platformei www.extravacantza.com, conform unui
standard de operare care prevede o tolerantd maxima de
cinci zile lucritoare de nefunctionare pe parcursul unei
luni calendaristice. Cu toate acestea, “Prestatorul” nu va
putea fi tras la raspundere pentru eventuale deficiente in
functionarea platformelor digitale ale "Colaboratorilor",
care utilizeaza site-ul www.extravacantza.com pentru
comercializarea "produselor" sale.

10.2. Niciuna dintre situatiile mentionate la Art. 10.1 nu
va fi consideratd un motiv valid pentru rezilierea
unilaterald a “Contractului” sau pentru solicitarea de
rambursdri, cu exceptia cazurilor in care nefunctionarea
platformei depdseste termenul previzut si afecteaza in
mod semnificativ drepturile si interesele utilizatorului,
conform legislatiei aplicabile.

Art. 11. Durata Contractului, Incetare si Efecte
11.1. Prezentul “Contract” se Incheie pe o durata
determinata de 1 (un) an calendaristic, calculata de la
data semndrii de cdtre ambele parti.

11.2. La expirarea perioadei initiale, “Contractul” se
prelungeste automat pentru perioade succesive de cite 1
(un) an calendaristic, in aceleasi conditii, daca niciuna
dintre pdrti nu notificd in scris celeilalte pdrti intentia de

9.5. The Member benefits from a grace period for
subscription payment of up to 2 (two) consecutive months
and up to 5 (five) cumulative months within a calendar
year without penalties. During the non-payment period,
the Member temporarily loses the benefits associated with
their status.

9.6. If the grace period for subscription payment is
exceeded, the Member loses the points accumulated in
the Extravacantza system (EVP) as well as the Member
status. Recovery of EVP points is conditioned on
payment of a new Club re-registration fee.

9.7. If the subscription remains unpaid for more than 12
consecutive months, the Member status is automatically
terminated, and reactivation is done through payment of a
reactivation fee representing 50% of the total
Extravacantza points (EVP) lost at the time of
membership termination.

9.8. A Member who has lost their membership status has
the right to re-enroll at any time if re-enrolling under the
same sponsorship line. If they wish to re-enroll under a
different sponsorship line, a minimum inactivity period of
six months is required.

Art. 10. Operation of Digital Platforms

10.1. The “Provider” commits to ensuring the operation
of the platform www.extravacantza.com according to an
operating standard that allows a maximum tolerance of
five business days of downtime within a calendar month.
However, the “Provider” cannot be held liable for any
deficiencies in the operation of the digital platforms of the
“Collaborators,” who use the site
www.extravacantza.com to sell their “products.”

10.2. None of the situations mentioned in Art. 10.1 shall
be considered a valid reason for unilateral termination of
the “Contract” or for requesting refunds, except in cases
where the platform’s downtime exceeds the specified
period and significantly affects the rights and interests of
the user, in accordance with applicable law.

Art. 11. Contract Duration, Termination, and Effects
11.1. This “Contract” is concluded for a fixed term of 1
(one) calendar year, calculated from the date of signing
by both parties.

11.2. Upon expiration of the initial term, the “Contract” is
automatically extended for successive periods of 1 (one)
calendar year under the same conditions, unless either
party notifies the other in writing of its intention to
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incetare cu cel putin 30 (treizeci) de zile calendaristice
nainte de data expirarii.

11.3. Oricare dintre pérti poate denunta unilateral
“Contractul”, fard invocarea vreunui motiv, prin
notificare scrisa transmisa cu minimum 30 (treizeci) de
zile calendaristice inainte de data doritd pentru Incetare.

A

11.4. “Contractul” inceteaza de drept, fard punere in
intarziere, fird interventia instantei si fira alte
formalitdti, in cazul in care “Beneficiarul” incalcd
oricare dintre obligatiile asumate in prezentul
“Contract” sau daca Tnregistreazd o perioada de 12
(doudsprezece) luni de neplatd a abonamentului datorat

conform prezentului “Contract”.

11.5. incepénd cu data Tncetdrii “Contractului”,
indiferent de motiv:

a) “Beneficiarul” pierde dreptul de a desfdsura activitati
de promovare in numele Companiei si de a utiliza
materialele, marca, platformele sau sistemele acesteia;
b) inceteazd dreptul la comisioane, bonusuri sau alte
beneficii generate dupd data Incetarii;

¢) pozitia “Beneficiarului” in structura de retea, precum
si intreaga sa organizatie, rdméan la dispozitia exclusiva
a Companiei, conform Programului de afiliere si
regulilor interne.

11.6. “Beneficiarul” declard si acceptd cd nu dobandeste
niciun drept de proprietate asupra pozitiei in retea,
asupra structurii dezvoltate sau asupra membrilor
acesteia, acestea reprezentand parte a sistemului
comercial al “Companiei”.

11.7. Dupa incetarea “Contractului”, “Beneficiarul” nu
are dreptul la despdgubiri, compensatii sau pretentii
financiare pentru pierderea pozitiei, a retelei sau a
veniturilor potentiale sau a investitiilor de orice fel
realizate. Comisioanele sau bonusurile aferente
perioadelor anterioare Incetarii se platesc numai daca
sunt validate de “Companie” si dacd “Beneficiarul” nu
inregistreaza obligatii restante.

Art. 12. Obligatii post-contractuale

12.1. Pentru o perioadd de 12 (doudsprezece) luni de la
data incetdrii “Contractului”, “Marketerul” se obliga:

a) sd nu contacteze, sd nu solicite si sd nu determine
membrii din fosta sa structurd de retea sau din reteaua
“Companiei” sd inceteze colaborarea cu “Compania”;
b) sd nu atragd aceste persoane citre alte oportunititi de
afaceri similare, sisteme de marketing fn retea sau
activitdti concurente “Companiei”;

¢) sd nu utilizeze informatiile despre retea, baze de date,
contacte sau strategii dobandite 1n perioada contractualad
in beneficiul propriu sau al unui tert.

terminate at least 30 (thirty) calendar days prior to the
expiration date.

11.3. Either party may unilaterally terminate the
“Contract” without stating any reason, by sending a
written notice at least 30 (thirty) calendar days prior to
the desired termination date.

11.4. The “Contract” terminates by operation of law,
without prior notice, without court intervention, and
without any other formalities, in the event that the
“Beneficiary” breaches any of the obligations assumed
under this “Contract” or if there is a period of 12 (twelve)
consecutive months of non-payment of the subscription
due under this “Contract”.

11.5. From the date of termination of the “Contract,”
regardless of the reason:

a) The “Beneficiary” loses the right to conduct
promotional activities on behalf of the Company and to
use its materials, brand, platforms, or systems;

b) The right to commissions, bonuses, or other benefits
generated after the termination date ceases;

c) The “Beneficiary’s” position within the network
structure, as well as their entire organization, remains at
the exclusive disposal of the Company, in accordance
with the Affiliate Program and internal rules.

11.6. The “Beneficiary” acknowledges and accepts that
they acquire no ownership rights over the position within
the network, the developed structure, or its members, as
these remain part of the Company’s commercial system.

11.7. After the termination of the “Contract,” the
“Beneficiary” is not entitled to compensation,
indemnities, or financial claims for the loss of position,
network, potential income, or any investments made.
Commissions or bonuses for periods prior to termination
are paid only if validated by the Company and if the
“Beneficiary” has no outstanding obligations.

Art. 12. Post-Contractual Obligations

12.1. For a period of 12 (twelve) months from the
termination date of the “Contract,” the “Marketer”
undertakes to:

a) not contact, solicit, or induce members from their
former network structure or from the “Company’s”
network to cease collaboration with the “Company”;

b) not attract these individuals to other similar business
opportunities, network marketing systems, or activities
that compete with the “Company”;

¢) not use network information, databases, contacts, or
strategies obtained during the contractual period for their
own benefit or for the benefit of any third party.



12.2. Se considerd activitate concurentd orice implicare
directd sau indirectd intr-o companie sau sistem de
marketing care utilizeazd metode similare de distributie
prin retea sau afiliere.

12.3. “Marketerul” se obligd sa pastreze
confidentialitatea asupra tuturor informatiilor
comerciale, tehnice §i organizationale ale “Companiei”
si dupd incetarea “Contractului”, pe o perioada
nelimitata de timp.

12.4. incilcarea obligatiilor post-contractuale da dreptul
“Companiei” sd solicite daune-interese pentru
prejudiciile suferite, precum si orice alte masuri legale
disponibile.

Art.13. Protejarea reputatiei “Companiei” si Clauza
penala

13.1. “Beneficiarul” se obligd s nu Intreprinda nicio
actiune si sd nu formuleze nicio declaratie publicd sau
privatd care ar putea aduce atingere imaginii, reputatiei
sau intereselor legitime ale “Companiei”, ale angajatilor
sdi, “Colaboratorilor” sdi sau ale “Membrilor”
comunitdtii acesteia.

13.2. Este interzisa in mod expres utilizarea unui limbaj
defdimadtor, denigrator, trivial, ofensator sau
amenintdtor, precum si rdspandirea de informatii false,
ingeldtoare sau neverificate cu privire la “Companie”,
produsele, serviciile, conducerea, personalul,
colaboratorii sau “Beneficiarii” prezentului “Acord”.

13.3. Interdictia prevazutd la Art. 12.1 si Art. 12.2 se
aplicd indiferent de mediul de comunicare utilizat,
incluzand, fara a se limita la: comunicari verbale,
mesaje scrise, corespondentd electronicd, retele sociale,
platforme online, interviuri, prezentdri publice sau orice
alte forme de comunicare.

13 4. Incilcarea prezentului articol atrage obligatia
“Beneficiarului” de a pliti “Companiei”, cu titlu de
clauza penald, suma fixa de 20.000 (doudzeci de mii)
EUR pentru fiecare faptd constatata, fara a fi necesard
dovedirea unui prejudiciu.

135.1n situatia In care prejudiciul real suferit de
“Companie” ca urmare a actiunilor mentionate
depiseste suma prevazuta la Art. 13 4., “Compania”
este indreptititd sd solicite, pe 1angd clauza penald,
repararea integrald a prejudiciului dovedit, inclusiv
daune materiale, pierderi de profit, prejudicii de
imagine si orice alte costuri generate de actiunile
prejudiciabile.

12.2. Any direct or indirect involvement in a company or
marketing system using similar network or affiliate
distribution methods is considered competing activity.

12.3. The “Marketer” undertakes to maintain the
confidentiality of all commercial, technical, and
organizational information of the “Company” even after
the termination of the “Contract,” for an unlimited period
of time.

12.4. Breach of post-contractual obligations entitles the
“Company” to claim damages for suffered losses, as well
as any other legal remedies available.

Art. 13. Protection of the ‘“Company’s” Reputation
and Penalty Clause

13.1. The “Beneficiary” undertakes not to take any action
or make any public or private statement that could harm
the image, reputation, or legitimate interests of the
“Company,” its employees, its “Collaborators,” or the
“Members” of its community.

13.2. The use of defamatory, denigrating, trivial,
offensive, or threatening language is expressly prohibited,
as well as the dissemination of false, misleading, or
unverified information regarding the “Company,” its
products, services, management, personnel, collaborators,
or the “Beneficiaries” of this “Agreement.”

13.3. The prohibitions provided in Art. 12.1 and Art. 12.2
apply regardless of the communication medium used,
including, but not limited to: verbal communications,
written messages, electronic correspondence, social
networks, online platforms, interviews, public
presentations, or any other form of communication.

13.4. Breach of this article obliges the “Beneficiary” to
pay the “Company,” as a penalty clause, a fixed amount
of 20,000 (twenty thousand) EUR for each proven
violation, without the need to prove actual damages.

13.5. In the event that the actual damage suffered by the
“Company” as a result of the mentioned actions exceeds
the amount specified in Art. 13.4, the “Company” is
entitled, in addition to the penalty clause, to full
compensation for the proven damage, including material
damages, loss of profit, reputational harm, and any other
costs resulting from the harmful actions.



13.6. Plata clauzei penale nu exonereaza “Beneficiarul”
de obligatia de a Inceta imediat comportamentul
prejudiciabil si nici de raspunderea pentru eventualele
consecinte juridice suplimentare.

13.7. Prezentul articol produce efecte atat pe durata
“Contractului”, cat si dupd incetarea acestuia, pentru
faptele sdvarsite 1n legdturd cu activitatea desfasuratd in
cadrul “Companiei” sau care au legdturd cu aceasta.

13.8. Titlu executoriu si executare silita:

a) Partile convin In mod expres cd prezentul “Contract”,
inclusiv clauza penald prevazutd la articolul privind
protejarea reputatiei Companiei, reprezintd titlu
executoriu in sensul legislatiei aplicabile, pentru
obligatiile de platd asumate de “Beneficiarul”.

b) “Beneficiarul” 1si exprima acordul expres si
irevocabil ca, n cazul neexecutdrii obligatiei de platd a
sumei de 20.000 (douédzeci de mii) EUR sau a oricaror
alte sume datorate conform “Contractului”,
“Compania” sd poatd proceda direct la executare silita,
fard a fi necesard obtinerea unei hotdrari judecatoresti
prealabile.

¢) n acest scop, este suficientd prezentarea prezentului
“Contract”, In original sau copie legalizatd, unui
executor judecdtoresc competent, in vederea demararii
procedurilor de executare silitd, conform dispozitiilor
Codului de procedura civild.

d) “Beneficiarul” declard ca a luat cunostintd de
consecintele juridice ale prezentei clauze, o acceptd in
mod liber si neechivoc si renunta la beneficiul oricdrei
notificdri prealabile sau proceduri judiciare prealabile
pentru punerea in executare a obligatiilor de plata.

e) Executarea silitd in temeiul prezentului articol nu
limiteaza dreptul Companiei de a solicita, pe cale
judiciard, recuperarea integrald a prejudiciilor dovedite
care depdsesc suma stabilitd prin clauza penala.

Art.14. Incetarea Contractului

14.1. Prezentul “Contract” Inceteazd in oricare dintre
urmitoarele situatii:

a) la expirarea duratei contractuale, dacd una dintre
parti notificd 1n scris intentia de a nu prelungi
“Contractul”, in conditiile prevazute la articolul privind
durata;

b) prin acordul scris al pértilor;

¢) prin denuntarea unilaterald de citre oricare dintre
parti, cu respectarea termenului de preaviz prevazut in
“Contract”;

d) de drept, in cazul neindeplinirii obligatiilor esentiale
asumate prin “Contract”, inclusiv, dar fara a se limita la,
neplata abonamentului pe o perioadd de mai mult de 12
(doudsprezece) luni sau a altor sume datorate pe o
perioadd de 6 (sase) luni consecutive;

13.6. The payment of the penalty clause does not release
the “Beneficiary” from the obligation to immediately
cease the harmful behavior, nor from liability for any
additional legal consequences.

13.7. This article shall remain in effect both during the
term of the “Contract” and after its termination, for acts
committed in connection with activities carried out within
the “Company” or related thereto.

13.8. Executory Title and Enforcement:

a) The Parties expressly agree that this “Contract”,
including the penalty clause provided in the article
regarding the protection of the Company’s reputation,
constitutes an enforceable title under applicable law for
the payment obligations assumed by the “Beneficiary”.
b) The “Beneficiary” expressly and irrevocably agrees
that, in the event of non-performance of the payment
obligation of the amount of EUR 20,000 (twenty
thousand) or any other amounts due under the “Contract”,
the “Company” may proceed directly with enforcement
without the need for a prior court decision.

¢) For this purpose, it is sufficient to present this
“Contract”, in original or notarized copy, to a competent
bailiff for initiating enforcement procedures, in
accordance with the provisions of the Code of Civil
Procedure.

d) The “Beneficiary” declares that they are aware of the
legal consequences of this clause, accept it freely and
unequivocally, and waive the benefit of any prior notice
or judicial procedure before enforcing payment
obligations.

e) Enforcement under this article does not limit the
Company’s right to seek, through judicial means, full
compensation for proven damages exceeding the amount
stipulated in the penalty clause.

Art. 14. Termination of the Contract

14.1. This “Contract” shall terminate in any of the
following situations:

a) upon expiration of the contractual term, if either party
notifies the other in writing of its intention not to renew
the “Contract”, under the conditions set forth in the article
regarding duration;

b) by written agreement of the parties;

c¢) by unilateral termination by either party, respecting the
notice period stipulated in the “Contract”;

d) automatically, in the event of non-fulfillment of
essential obligations assumed under the “Contract”,
including, but not limited to, non-payment of the
subscription for a period exceeding 12 (twelve) months or
of other amounts due for a period of 6 (six) consecutive
months;



e) de drept, in cazul incdlcdrii grave sau repetate a
prevederilor “Contractului”, ale Programului de afiliere,
ale regulilor interne sau ale politicilor Companiei;

f) de drept, 1n cazul desfasurdrii de activitdti care aduc
prejudicii de imagine, financiare sau operationale
Companiei, angajatilor, colaboratorilor sau membrilor
retelei;

g) in cazul furnizarii de citre “Beneficiar” de informatii
false, incomplete sau fnseldtoare la momentul incheierii
“Contractului” sau pe parcursul deruldrii acestuia;

h) in cazul implicdrii “Beneficiarului” in activitati
ilegale, frauduloase sau contrare bunelor practici
comerciale;

i) In cazul in care plitile restante ale “Beneficiarului”
depisesc 12 (doudsprezece) luni;

J) In orice alte situatii previzute de lege sau de
prezentul “Contract”.

14.2. Incetarea “Contractului” produce efecte numai
pentru viitor, dacd nu se prevede altfel, $i nu exonereaza
pirtile de obligatiile scadente pand la data Incetdrii.

14.3. “Compania” 1si rezerva dreptul de a suspenda
temporar “Contractul” pand la clarificarea situatiilor
care pot conduce la incetarea acestuia, fard a afecta
dreptul ulterior de incetare.

14.4. Neefectuarea la timp a plétilor de cétre
“Beneficiar”, inclusiv in cazul esecului debitarii
automate, poate conduce la suspendarea sau incetarea
accesului la produsele, serviciile sau beneficiile
produselor achizitionate de “Beneficiar” de la
“Prestator”, fard a se elimina obligatia “Beneficiarului”
de a plati ratele restante.

Art. 15. Conduita Utilizatorului

15.1. Utilizand functii ale acestui site”, care va permit
sd postati sau sd transmiteti in alt mod informatii citre
sau prin intermediul acestui site” sau care pot fi vazute
de alti utilizatori, “Beneficiarul” este de acord cd nu va
incdrca, posta sau distribui in alt mod sau facilita
distribuirea oricdrui continut - inclusiv text,
comunicatii, video, software, imagini, sunete, date sau
alte informatii — care:

a) este nelegal sau ilegal, amenintdtor, abuziv, hartuitor,
defdimdtor, calomniator, ingeldtor, fraudulos, invaziv,
gresit, ar putea fi obscen sau pornografic, care ar putea
hértui sau ataca alte persoane, care ar putea incilca
reglementari legale;

b) incalci orice brevet, marca, secret comercial,
drepturi de autor, drepturi morale, dreptul de
publicitate, intimitatea sau orice alt drept de proprietate
al vreunei parti;

e) automatically, in the case of serious or repeated
breaches of the provisions of the “Contract”, the Affiliate
Program, internal rules, or Company policies;

f) automatically, in the case of activities causing
reputational, financial, or operational damage to the
Company, its employees, collaborators, or network
members;

g) in the event the “Beneficiary” provides false,
incomplete, or misleading information at the time of
signing the “Contract” or during its execution;

h) in case the “Beneficiary” engages in illegal, fraudulent,
or commercially unethical activities;

i) if the “Beneficiary”’s outstanding payments exceed 12
(twelve) months;

j) in any other situations provided by law or by this
“Contract”.

14.2. The termination of the “Contract” shall have future
effect only, unless otherwise specified, and shall not
release the parties from obligations due prior to the
termination date.

14.3. The “Company” reserves the right to temporarily
suspend the “Contract” until situations that could lead to
its termination are clarified, without affecting its
subsequent right to terminate.

14 4. Failure to make timely payments by the
“Beneficiary”, including in the case of failed automatic
debit, may result in suspension or termination of access to
products, services, or benefits purchased by the
“Beneficiary” from the “Provider”, without releasing the
“Beneficiary” from the obligation to pay outstanding
installments.

Art. 15. User Conduct

15.1. By using functions of this “Website” that allow you
to post or otherwise transmit information to or through
this “Website” or that can be viewed by other users, the
“Beneficiary” agrees not to upload, post, distribute, or
otherwise facilitate the distribution of any content —
including text, communications, video, software, images,
sounds, data, or other information — that:

a) is illegal or unlawful, threatening, abusive, harassing,
defamatory, slanderous, deceptive, fraudulent, invasive,
incorrect, could be obscene or pornographic, could harass
or attack others, or could violate legal regulations;

b) infringes any patent, trademark, trade secret, copyright,
moral rights, publicity rights, privacy rights, or any other
proprietary rights of any party;



¢) constituie publicitate neautorizatd sau nesolicitatd, e-
mail nedorit sau in vrac (cunoscut si sub numele de
"spamming"), scrisori in lant, orice altd forma de
solicitare neautorizata sau orice forma de loterie sau
jocuri de noroc;

d) contine virusi software sau orice alt cod, fisiere sau
programe de calculator proiectate sau destinate sa
perturbe, si deterioreze sau si limiteze functionarea
oricdrui software, hardware sau echipament de
telecomunicatii sau sd deterioreze sau si obtind acces
neautorizat la orice date sau alte informatii ale oricarei
terte parti;

e) caricaturizeazd orice persoand sau entitate, inclusiv
orice angajat, reprezentant sau colaborator al acestui ”
site”, licentiatii sdi ori agentii de publicitate;

f) ar da nagtere unei raspunderi penale sau civile;

g) care Incurajeazd o conduitd care constituie
infractiune;

h) care incurajeazd sau oferd informatii de instruire

IR

15.2. Utilizatorul este de acord ca nu va extrage sau
colecta informatii despre utilizatorii acestui site” si nu
va utiliza astfel de informatii in scopul transmiterii sau
facilitdrii transmiterii de e-mail-uri sau de comunicatii
electronice nesolicitate Tn vrac pentru orice alt scop
comercial al sdu sau al unei terte parti.

15.3. Utilizatorul este de acord ca nu va asocia
conceptul si/sau brandul Extravacantza, Future of
Digital, Extradealzz, Alexia, Mypersona, eMark, Boom,
Webbuilder2, Agoda, Booking, Kiwi, Viator sau orice
alt concept si/sau brand prezentat pe “site” cu persoana
sa Intr-un mod care sa transmita faptul cd reprezinta
“Compania” sau “Colaboratori” sau reteaua de
“utilizatori” ai “site-ului” in mod absolut sau intr-un
mod care depdseste rolul sdu In cadrul Comunitatii (ex.
,»eu sunt Extravacantza” sau “eu sunt Kiwi”), nici n
perioada in care detine un cont activ pe platforma
“Extravacantza”, nici minimum 5 ani ulterior acestei
perioade.

15.4. Utilizatorul este de acord cd nu va promova vreo
societate sau vreun model de business pe care of/il
reprezintd in moduri care reprezinta sau pot fi asociate
faptelor de concurentd neloiald (inclusiv, dar fard a se
limita la, publicitate comparativa — ex. ,,compania mea
este mai buna decét a ta”).

15.5. Utilizatorul este de acord cd nu va solicita sau
colecta informatii despre, precum si cd nu va incerca sd
sugereze ori s faciliteze contactarea unei persoane cu
varsta sub 18 ani, fird consimtdmantul parintilor ori
tutorelui sédu.

c) constitutes unauthorized or unsolicited advertising,
junk email or bulk email (also known as "spamming"),
chain letters, any other form of unauthorized solicitation,
or any form of lottery or gambling;

d) contains software viruses or any other code, files, or
computer programs designed or intended to disrupt,
damage, or limit the functionality of any software,
hardware, or telecommunications equipment, or to
damage or gain unauthorized access to any data or other
information of any third party;

e) caricatures any person or entity, including any
employee, representative, or collaborator of this
Website”, its licensees, or advertising agents;

f) gives rise to criminal or civil liability;

g) encourages conduct that constitutes a criminal offense;
h) encourages or provides instructional information about
illegal activities or hacking activities.

15.2. The User agrees not to extract or collect information
about the users of this ”Website” and not to use such
information for sending or facilitating the sending of
unsolicited bulk emails or electronic communications for
any other commercial purpose of their own or of a third

party.

15.3. The User agrees not to associate the concept and/or
brand Extravacantza, Future of Digital, Extradealzz,
Alexia, Mypersona, eMark, Boom, Webbuilder2, Agoda,
Booking, Kiwi, Viator, or any other concept and/or brand
presented on the “Website” with themselves in a way that
would convey that they represent the “Company” or its
“Collaborators” or the network of “users” of the
“Website” in an absolute sense, or in a way that exceeds
their role within the Community (e.g., “I am
Extravacantza” or “I am Kiwi”), neither during the period
they hold an active account on the Extravacantza
platform, nor for at least 5 years after this period.

15.4. The User agrees not to promote any company or
business model they represent in ways that constitute or
may be associated with acts of unfair competition
(including, but not limited to, comparative advertising —
e.g., “my company is better than yours”).

15.5. The User agrees not to request or collect
information about, as well as not to attempt to suggest or
facilitate contact with any person under the age of 18,
without the consent of their parents or guardian.
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15.6. ”Site-ul”, in general, nu filtreazi, nu
monitorizeazd si nu editeazd continutul postat de
utilizatorii sdi. Cu toate acestea, acest “’site” si agentii
sdi au dreptul, la propria discretie, sd elimine orice
continut care, in opinia acestui ’site”, nu respecta
regulile, termenii sau politicile sale sau este altfel
ddundtor, respingdtor sau inexact. Acest “’site” nu este
responsabil pentru nicio defectiune, intarziere sau
daune rezultate din inldturarea unui astfel de continut.

15.7. Utilizatorul este de acord ca folosirea “site-ului”
poate fi suspendatd sau opritd, conform prevederilor
prezentului Acord, imediat dupd primirea oricdrei
notificdri care sustine cd s-a utilizat acest “’site” cu
incilcarea prezentului Acord si/sau pentru orice scop
care 1ncalcd orice legislatie locald sau nationald ori
apartinand unui alt stat vizat in vreun fel, inclusiv, dar
fdrd a se limita la postarea de informatii care ar putea
incdlca drepturile tertilor, care ar putea defdima o tertd
parte, care ar putea fi obscend sau pornograficd, care ar
putea hértui sau ataca alte persoane, care ar putea
incdlca reglementdri legale.

15.8. In acest caz, Utilizatorul este de acord c&
proprietarul acestui ”site” poate dezvilui identitatea si
informatiile de contact ale Utilizatorului dacd acestea
sunt solicitate de o autoritate publicd sau de organul
competent de aplicare a legii ori ca urmare a unei citatii
sau a unei alte actiuni legale, precum si cu faptul ci
proprietarul acestui “site” nu va fi rdspunzétor pentru
daunele sau rezultatul unei citatii ori a unei alte actiuni
in justitie. Utilizatorul este de acord sd nu formuleze
nicio actiune impotriva proprietarului acestui “’site”
pentru o astfel de divulgare cu scop legitim.

Art.16. Drepturile de proprietate intelectuala

16.1. Dreptul de autor si know-how

Designul site-ului”, textul, continutul, selectia si
aranjamentul elementelor, organizarea, grafica,
compilatia, traducerea magneticd, conversia digitald,
codurile sursd, programele informatice, know-how-ul si
alte aspecte legate de “site” si de serviciile oferite sunt
protejate in conformitate cu legile aplicabile in materie
de drepturi de autor si drepturi conexe si cu legile
privind proprietatea intelectuald si industriald, TOATE
DREPTURILE FIIND REZERVATE. Plasarea oricaror
astfel de elemente pe “site” nu constituie o renuntare la
vreun drept asupra acestor elemente.

16.2. Nu obtineti drepturi de proprietate asupra
unor astfel de elemente la care aveti acces prin
intermediul “’site-ului”.

15.6. The “Site,” in general, does not filter, monitor, or
edit content posted by its users. However, this “Website”
and its agents have the right, at their sole discretion, to
remove any content that, in the opinion of the “Website,”
does not comply with its rules, terms, or policies, or is
otherwise harmful, objectionable, or inaccurate. The
“Website” is not responsible for any malfunction, delay,
or damage resulting from the removal of such content.

15.7. The User agrees that the use of the “Website” may
be suspended or terminated, in accordance with the
provisions of this Agreement, immediately upon receipt
of any notice claiming that the “Website” was used in
violation of this Agreement and/or for any purpose that
violates any local or national law or the law of any other
applicable state, including, but not limited to, posting
information that may infringe third-party rights, defame a
third party, be obscene or pornographic, harass or attack
other individuals, or violate legal regulations.

15.8. In such a case, the User agrees that the owner of this
“Website” may disclose the User’s identity and contact
information if requested by a public authority or
competent law enforcement body, or as a result of a
subpoena or other legal action, and acknowledges that the
owner of this “Website” will not be liable for any
damages or outcomes arising from such subpoena or legal
action. The User agrees not to take any action against the
owner of this “Website” for such disclosure made for a
legitimate purpose.

Art.16. Intellectual Property Rights

16.1. Copyright and Know-How

The design of the “site,” text, content, selection and
arrangement of elements, organization, graphics,
compilation, magnetic translation, digital conversion,
source codes, software programs, know-how, and other
aspects related to the “Website” and the services offered
are protected in accordance with applicable copyright and
related rights laws and with intellectual and industrial
property laws, ALL RIGHTS RESERVED. Placing any
such elements on the “Website” does not constitute a
waiver of any rights over these elements.

16.2. You do not acquire ownership rights over any
such elements accessed through the “site.”



16.3. Cu exceptia cazului in care se prevede in mod
expres altfel, niciunul dintre aceste elemente nu poate fi
utilizat, copiat, reprodus, descércat, afisat, transmis,
mecanic, fotocopiat, inregistrat sau altfel, sau distribuit
sub orice altd forma, fard permisiunea scrisa si
prealabild a "Companiei”.

16.4. Dreptul la marca

Denumirile “Extravacantza”, ,,Future of Digital”,
“Extradealzz”, “Alexia”, “Mypersona”, “Boom”,
“Emark”, “Webbuilder2”, reprezentdrile vizuale care le
insotesc (semne, sigld, logo etc.) si toate denumirile

de "produse”, de companii, precum si alte sigle, cu
exceptia cazurilor in care se specificd altfel, fac parte
din imaginea comerciald a ’Companiei” si sunt
protejate corespunzator.

16.5. Utilizarea sau utilizarea necorespunzitoare a
oricdrora dintre semnele si materialele continute pe ”
site”, fard permisiunea prealabild, scrisad a
proprietarului, este interzisa in mod expres.

Art.17. Legea aplicabila si litigii
17.1. Prezentul “Contract” este guvernat de legea
romana.

17.2. Litigiile se solutioneazd pe cale amiabild sau de
instantele competente din Roménia.

17.3. Prezentul “Contract” este redactat in limbile
romand si engleza. in caz de neconcordanta,
ambiguitate sau diferente de interpretare intre cele doud
versiuni, versiunea in limba roméana va prevala si va fi
consideratd versiunea oficiald si obligatorie pentru
interpretarea si aplicarea prezentului “Contract”.
Versiunea in limba englezi are caracter informativ si nu
poate fi invocata pentru a modifica, diminua sau
interpreta In sens contrar drepturile si obligatiile pértilor
asa cum sunt prevazute in versiunea roméana.

17.4. Semnarea acestui “Contract” de cdtre o parte care
nu cunoaste limba roménd sau englezd nu o exonereazd
de obligatiile contractuale stipulate in acesta. Prin
semnarea prezentului “Contract”, partea declard ca este
de acord cu toate clauzele si continutul sdu, aviand in
vedere cd semndtura reprezintd o acceptare clard a
prevederilor contractuale, indiferent de cunostintele
lingvistice.

Art.18. Acceptarea “Contractului”

18.1. Prin bifarea casutei ,,Sunt de acord cu Termenii si
Conditiile”, prin crearea contului de “Utilizator”, prin
efectuarea oricdrei plati cétre “Companie” sau prin
orice altd actiune prin care utilizeaza serviciile
“Companiei”, “Beneficiarul” declara ca:

16.3. Unless expressly stated otherwise, none of these
elements may be used, copied, reproduced, downloaded,
displayed, transmitted, mechanically reproduced,
photocopied, recorded, or otherwise distributed in any
form without the prior written permission of the
“Company.”

16.4. Trademark Rights

The names “Extravacantza,” “Future of Digital,”
“Extradealzz,” “Alexia,” “Mypersona,” “Boom,”
“Emark,” “Webbuilder2,” the visual representations
accompanying them (signs, marks, logos, etc.), and all
product and company names, as well as other logos,
unless otherwise specified, are part of the “Company’s”
commercial image and are appropriately protected.

16.5. The use or misuse of any of the signs and materials
contained on the “Website” without the prior written
permission of the owner is strictly prohibited.

Art.17. Applicable Law and Disputes
17.1. This “Contract” is governed by Romanian law.

17.2. Disputes shall be resolved amicably or by the
competent courts in Romania.

17.3. This “Contract” is drafted in both Romanian and
English. In case of inconsistency, ambiguity, or
differences in interpretation between the two versions, the
Romanian version shall prevail and shall be considered
the official and binding version for the interpretation and
application of this “Contract.” The English version is for
informational purposes only and cannot be invoked to
modify, diminish, or interpret the rights and obligations of
the parties in a manner contrary to the provisions of the
Romanian version.

17.4. The signing of this “Contract” by a party who does
not understand Romanian or English does not exempt
them from the contractual obligations stipulated herein.
By signing this “Contract,” the party declares that they
agree with all its clauses and content, acknowledging that
their signature constitutes a clear acceptance of the
contractual provisions, regardless of their language
proficiency.

Art.18. Acceptance of the “Contract”

18.1. By checking the box “I agree with the Terms and
Conditions,” by creating a “User” account, by making
any payment to the “Company,” or by any other action

through which they use the “Company’s” services, the
“Beneficiary” declares that:



a) a citit, a inteles si acceptd integral prevederile
prezentului “Contract”;

b) a luat cunostintd si acceptd in mod expres toate
clauzele esentiale si speciale, inclusiv clauzele penale,
titlul executoriu, obligatiile financiare si obligatiile
post-contractuale;

¢) a luat cunostintd si acceptd Programul de afiliere,
regulile interne, politicile Companiei si orice alte
documente anexate sau la care “Contractul” face
referire;

d) intelege cd acceptarea prin bifarea cdsutei ,,Sunt de
acord cu Termenii si Conditiile” pe “site” sau
efectuarea unei pliti citre “Companie” reprezintd
consimtdmant liber, specific, informat si neechivoc,
avand aceeasi valoare juridicd ca o semniturd olografa.

18.2. Data bifdrii cdsutei ,,Sunt de acord cu Termenii si
Conditiile” sau data efectudrii primei pliti constituie
data incheierii “Contractului” si momentul de la care
acesta produce efecte juridice ntre parti.

18.3. “Beneficiarul” declard ca a avut posibilitatea si
citeascd “Contractul” in intregime si si solicite
clarificdri nainte de a-l accepta, renuntind expres la
orice pretentii privind neinformarea sau neintelegerea

prevederilor.

18.4. Acceptarea prezentului “Contract” confera
“Companiei” dreptul de a considera toate obligatiile,
clauzele penale si drepturile titlului executoriu ca fiind
opozabile “Beneficiarului”, inclusiv pentru executarea
silitd fird necesitatea unei hotdrari judecitoresti
prealabile, conform dispozitiilor Codului de procedura
civild si legislatiei aplicabile.

18.5. In cazul in care “Beneficiarul” nu este de acord cu
prevederile “Contractului”, acesta se obligd sd nu
utilizeze serviciile “Companiei” si sd nu efectueze plti;
in caz contrar, considerdndu-se ca acceptarea s-a
realizat implicit.

18.6. Anexele nr. 1, 2 si 3 si Descrierea produsului fac
parte integrantd din prezentul Contract si au aceeasi
fortd juridicd precum acesta. Prin semnarea prezentului
“Contract”, Clientul declari cd a luat cunostintd de
continutul Anexelor nr. 1,2 si 3, le intelege si le accepta
in totalitate. In cazul oricdror neconcordante intre
prevederile prezentului Contract si cele ale anexelor,
vor prevala prevederile Contractului, cu exceptia
situatiilor in care Tn mod expres se prevede altfel.

Ultima actualizare la: 01 Decembrie 2025

a) they have read, understood, and fully accept the
provisions of this “Contract”;

b) they have acknowledged and expressly accept all
essential and special clauses, including penalty clauses,
the enforceable title, financial obligations, and post-
contractual obligations;

c) they have acknowledged and accept the Affiliate
Program, internal rules, Company policies, and any other
attached documents or those referenced by the
“Contract”;

d) they understand that acceptance by checking the box “I
agree with the Terms and Conditions” on the “Website”
or by making a payment to the “Company” represents
free, specific, informed, and unequivocal consent, having
the same legal value as a handwritten signature.

18.2. The date of checking the box “I agree with the
Terms and Conditions” or the date of the first payment
constitutes the date of conclusion of the “Contract” and
the moment from which it produces legal effects between
the parties.

18.3. The “Beneficiary” declares that they had the
opportunity to read the “Contract” in full and request
clarifications before accepting it, expressly waiving any
claims regarding lack of information or misunderstanding
of the provisions.

18.4. Acceptance of this “Contract” grants the
“Company” the right to consider all obligations, penalty
clauses, and rights of the enforceable title as binding on
the “Beneficiary,” including for enforcement without the
need for a prior court decision, in accordance with the
provisions of the Civil Procedure Code and applicable
legislation.

18.5. If the “Beneficiary” does not agree with the
provisions of the “Contract,” they agree not to use the

“Company’s” services and not to make any payments;
otherwise, acceptance will be considered implicit.

18.6. Appendixes No. 1,2, and 3 and The description of
the product form an integral part of this Agreement and
have the same legal force as the Agreement itself. By
signing this Agreement, the Client declares that they have
read, understood, and fully accepted the contents of
Appendixes No. 1,2, and 3. In the event of any
inconsistency between the provisions of this Agreement
and those of the Annexes, the provisions of the
Agreement shall prevail, unless expressly provided
otherwise.

Last updated on: December 1, 2025



DEFINITII

1. Sponsor: ,,Sponsor” reprezintd Marketerul afiliat
care a recomandat si a facilitat inregistrarea unui nou
Membru gi/sau Marketer afiliat in cadrul platformei
Extravacantza, fiind asociat acestuia 1n sistemul de
organizare al retelei.

2. Linie de sponsorizare: ,.Linie de sponsorizare”
reprezintd structura ierarhica de relatii dintre Marketerii
afiliati si Membrii inregistrati in cadrul platformei
Extravacantza, determinatd de relatiile de tip Sponsor—
Membru si/sau Sponsor—Marketer afiliat, conform
inregistrdrilor existente in sistemul informatic al
Prestatorului.

3. Perioada de inactivitate: ,,Perioada de inactivitate”
reprezintd intervalul de timp in care un Membru si/sau
Marketer afiliat nu indeplineste conditiile de activitate
stabilite prin Contract, respectiv nu are achitate
abonamentele aplicabile.in functie de context, perioada
de inactivitate poate avea urmditoarele semnificatii:

a) luna de inactivitate — o luna calendaristica in care
abonamentele necesare pentru calificarea la comisioane
si/sau beneficii nu sunt achitate, conducénd la pierderea
dreptului de a Incasa comisioane pentru perioada
respectiv;

b) perioada cumulata de inactivitate — un interval
format din mai multe luni calendaristice consecutive
sau neconsecutive de neplatd a abonamentelor, utilizat
pentru determinarea mentinerii sau pierderii unor
drepturi contractuale, precum statutul de Membru,
acumularea sau mentinerea punctelor (EVP) sau alte
beneficii.

4. Companie de network marketing: ,,Companie de
network marketing” reprezinta o entitate care
desfasoard activititi comerciale prin intermediul unui
sistem de distributie bazat pe recomandari, in cadrul
cdruia participantii pot obtine beneficii sau comisioane
atdt din vanzdrile directe, cat si din activitatea altor
participanti din propria structurd (linie de sponsorizare),
in conformitate cu un plan de compensare prestabilit.

5. Bonus: ,,Bonus” reprezinti orice beneficiu, facilitate,
instrument digital, acces sau avantaj oferit de “Prestator
“In mod gratuit sau promotional, care nu constituie o
obligatie contractuald esentiald si nu face parte din
contraprestatia principald aferentd serviciilor
achizitionate. Bonusurile pot fi acordate, modificate,
limitate, suspendate sau retrase in mod unilateral de
cdtre Prestator, fard notificare prealabild si fird a genera
drepturi la despagubiri sau rambursari.

DEFINITIONS:

1. Sponsor: “Sponsor” means the Affiliate Marketer who
has recommended and facilitated the registration of a new
Member and/or Affiliate Marketer within the
Extravacantza platform, being associated with such
person within the network structure.

2. Sponsorship Line: “Sponsorship Line” means the
hierarchical structure of relationships between Affiliate
Marketers and Members registered within the
Extravacantza platform, determined by Sponsor—-Member
and/or Sponsor—Affiliate Marketer relationships, as
recorded in the Provider’s IT system.

3. Inactivity Period: “Inactivity Period” means the
period of time during which a Member and/or Affiliate
Marketer does not meet the activity conditions set forth in
the Contract, namely the failure to maintain the required
active subscriptions. Depending on the context, the
Inactivity Period may have the following meanings:

a) month of inactivity — a calendar month in which the
subscriptions required for commission qualification and/
or benefits are not paid, resulting in the loss of the right to
receive commissions for that respective period;

b) cumulative inactivity period — a time interval
consisting of multiple consecutive or non-consecutive
calendar months of unpaid subscriptions, used to
determine the maintenance or loss of certain contractual
rights, such as Member status, accumulation or retention
of points (EVP), or other benefits.

4. Network Marketing Company

“Network Marketing Company” means an entity that
conducts commercial activities through a
recommendation-based distribution system, whereby
participants may earn benefits or commissions both from
direct sales and from the activity of other participants
within their own structure (Sponsorship Line), in
accordance with a predefined compensation plan.

5. Bonus: “Bonus” means any benefit, perk, digital tool,
access, or advantage granted by the Provider free of
charge or on a promotional basis, which does not
constitute an essential contractual obligation and does not
form part of the main consideration for the purchased
services. Bonuses may be granted, modified, limited,
suspended, or withdrawn unilaterally by the Provider,
without prior notice and without giving rise to any rights
to compensation or refunds.



6. Beneficiu contractual: ,Beneficiu contractual”
reprezintd orice drept, serviciu sau facilitate care face
parte integrantd din obiectul principal al Contractului si
pentru care Clientul achitd In mod direct sau indirect o
contraprestatie. Beneficiile contractuale sunt furnizate
de Prestator in conditiile stabilite prin Contract, insd pot
suferi modificdri rezonabile in functie de evolutia
serviciilor, a tehnologiei sau a conditiilor de piatd, fard
a afecta natura esentiald a serviciilor furnizate.

7. Comision: ,,Comision” reprezintd suma de bani
acordata de Prestator unui Marketer afiliat, cu titlu de
recompensd pentru activitatea de promovare si/sau
pentru activitatea desfdsuratd in cadrul structurii de
sponsorizare, in conformitate cu prevederile prezentului
Contract i ale documentului denumit ,,Plan de
compensare”. Acordarea si plata Comisionului sunt
conditionate de indeplinirea cumulativa a criteriilor de
eligibilitate, inclusiv, fard a se limita la:

- calificarea la comisioane pentru perioada respectiva;

- mentinerea activd a abonamentelor aplicabile;

- respectarea regulilor de activitate i conduiti stabilite
de “Prestator”’;

- existenta unor tranzactii valide, confirmate si
neanulate;

- balanta pozitiva a contului de payout wallet (contul de
FP- puncte de fidelitate) si zero restante la produse
achizitionate in rate.

Comisionul nu este garantat si poate varia in functie de
performanta individuald a Marketerului afiliat, de
activitatea structurii acestuia si de regulile stabilite in
Programul de afiliere.

“Prestatorul” 1si rezerva dreptul de a modifica
modalitatea de calcul, structura, conditiile de acordare
sau cuantumul Comisioanelor, cu respectarea
prevederilor contractuale aplicabile.

Comisioanele aferente unor tranzactii anulate, returnate,
frauduloase sau contestate pot fi retinute, ajustate sau
recuperate de catre Prestator, inclusiv prin compensare
cu alte sume datorate Marketerului afiliat.

Comisionul nu reprezintd salariu si nu genereazd un
raport de muncd Intre Prestator si Marketerul afiliat.

(Explicatii suplimentare — mecanism de evidenta si
utilizare)

Comisioanele calculate pentru activitatea desfasurata
intr-o lund calendaristicd vor fi evidentiate in contul
Marketerului afiliat in perioada cuprinsd intre data de
15 si data de 20 a lunii urmdtoare, sub forma unor
puncte interne denumite ,,Puncte de fidelitate” (FP-
Fidelity Points). Punctele de fidelitate (FP) reprezinta
un mecanism intern de evidenta a valorii comisioanelor
si pot fi utilizate dupd cum urmeaza:

6. Contractual Benefit: “Contractual Benefit” means any
right, service, or facility that forms an integral part of the
main subject matter of the Contract and for which the
Client provides, directly or indirectly, a consideration.
Contractual Benefits are provided by the Provider under
the terms set forth in the Contract; however, they may be
subject to reasonable modifications based on the
evolution of services, technology, or market conditions,
without affecting the essential nature of the services
provided.

7. Commission: “Commission” means the amount of
money granted by the Provider to an Affiliate Marketer as
a reward for promotional activities and/or activities
carried out within the sponsorship structure, in
accordance with the provisions of this Contract and the
document entitled “Compensation Plan”. The granting
and payment of the Commission are conditional upon the
cumulative fulfillment of eligibility criteria, including but
not limited to:

- qualification for commissions for the relevant period;

- maintaining active the applicable subscriptions;

- compliance with the rules of activity and conduct
established by the Provider;

- the existence of valid, confirmed, and non-cancelled
transactions;

- a positive balance in the payout wallet account (Fidelity
Points — FP) and no outstanding payments for products
purchased in installments.

The Commission is not guaranteed and may vary
depending on the individual performance of the Affiliate
Marketer, the activity of their structure, and the rules set
out in the Affiliate Program.

The Provider reserves the right to modify the calculation
method, structure, conditions for granting, or the amount
of Commissions, in accordance with the applicable
contractual provisions.

Commissions related to cancelled, refunded, fraudulent,
or disputed transactions may be withheld, adjusted, or
recovered by the Provider, including by way of set-off
against other amounts due to the Affiliate Marketer.The
Commission does not represent a salary and does not
create an employment relationship between the Provider
and the Affiliate Marketer.

(Additional explanations — recording and usage
mechanism)

Commissions calculated for activities performed during a
calendar month shall be recorded in the Affiliate
Marketer’s account between the 15th and the 20th day of
the following month, in the form of internal points
referred to as “Fidelity Points” (FP). Fidelity Points (FP)
represent an internal mechanism for recording the value
of commissions and may be used as follows:



a) pentru achizitia exclusiva de cursuri, servicii
educationale si/sau unelte digitale puse la dispozitie de
“Prestator” exclusiv pentru Marketerii afiliati;

b) pentru retragerea sub formd de recompense bénesti,
in urmitoarele conditii cumulative:

- Marketerul afiliat trebuie s aiba calitatea de persoana
juridicd si sd incheie cu “Prestatorul” un contract de
prestdri servicii de marketing care se regaseste in
sectiunea “Download Documents” din
panel.extravacantza.com (biroul virtual al Marketerilor
afiliati;

- Marketerul afiliat trebuie sa emita o factura
corespunzdtoare valorii comisionului solicitat spre
retragere;

- valoarea maxima ce poate fi facturata este de 80% din
totalul FP disponibile la momentul solicitérii din care se
retine un comision de transfer de 2%;

- valoarea minima a unei solicitdri de retragere este de
50 EUR (sau echivalentul in lei la cursul aplicabil).

Punctele de fidelitate - (FP) nu reprezintd moneda
electronicd, nu pot fi convertite direct in numerar in
afara conditiilor de mai sus si nu genereazd obligatii de
platd din partea “Prestatorului” In lipsa indeplinirii
conditiilor contractuale si sunt ca valoare in paritate de
1:1 cu moneda EUR.

a) for the exclusive purchase of courses, educational
services and/or digital tools made available by the
Provider exclusively to Affiliate Marketers;

b) for withdrawal in the form of monetary rewards,
subject to the following cumulative conditions:

- the Affiliate Marketer must have the legal status of a
legal entity and must enter into a marketing services
agreement with the Provider, available in the “Download
Documents” section of panel.extravacantza.com (the
Affiliate Marketers’ virtual office);

- the Affiliate Marketer must issue an invoice
corresponding to the value of the Commission requested
for withdrawal;

- the maximum amount that may be invoiced is 80% of
the total available FP at the time of the request, from
which a 2% transfer fee shall be deducted;

- the minimum value of a withdrawal request is EUR 50
(or the equivalent in local currency at the applicable
exchange rate).

Fidelity Points (FP) do not constitute electronic money,
cannot be directly converted into cash outside the
conditions set forth above, and do not generate any
payment obligation on the part of the Provider in the
absence of fulfillment of the contractual conditions, and
have a value parity of 1:1 with EUR.
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